
Banking Diversity: 
A Source of Strength

Bank Survey Finds Wealthy Haven't 
Abandoned the Market

INSIDE:

November/December 2010



www.swlaw.com

Tested by time.

denver | las vegas | los angeles | los cabos | orange county | phoenix | salt lake city | tucson

Straight talk. Sound counsel. Practical solutions. 

At Snell & Wilmer, some things never change.

Brian D. Cunningham  |  bcunningham@swlaw.com  l  801.257.1954



Viewpoints
The Bottom Line ............................................. 4

Chairman’s Message ........................................ 5

Washington Update ........................................ 6

Features

What's A Community Bank To Do? ................ 9

Artspace Commons Celebrates Grandopening ...13

Wealthy Haven't Abandoned the Market ...... 14

People
Pacific Coast Banking School 2010 Grads .... 11

Bankers on the Move ..................................... 12

Bank Kudos .................................................. 18

Events and Education

Education Corner ......................................... 22

UBA Products and Services

UBA Associate Members ............................... 21

UBA Staff

2010–2011 Board of Directors

Disclaimer: The publication of advertisements does not necessarily represent endorsement of those products or services by the UBA or the Utah Banker Magazine. With the 
exception of official announcements, the Utah Bankers Association disclaims responsibility for the opinions expressed and statements made herein. The editors reserve the 
right to refuse any advertisement or editorial copy deemed to be unsuitable for publication.

Howard M. Headlee 
President 
howard@uba.org

Wendy Holloway 
Senior Vice President 
wendy@uba.org

Lindsay Scott 
Director of Member 
Services 
Lindsay@uba.org

Jan Pazzi 
Director of Education 
Jan@uba.org

Becky Jackson 
Communications Intern 
Becky@uba.org

Chairman 
Matt Packard 
President & CEO 
Central Bank 
Provo

Vice Chairman 
Damon Miller 
President 
U.S. Bank 
Salt Lake City

2nd Vice Chairman 
Louise P. Kelly 
President & CEO 
EnerBank USA 
Salt Lake City, UT

Immediate Past Chairman 
Sheldon Woods 
President & CEO 
The Pitney Bowes Bank 
Salt Lake City

President 
Howard M. Headlee 
Utah Bankers 
Association 
Salt Lake City

David Alexander 
President 
First Bank Morgan 
Morgan

A. Scott Anderson 
President & CEO 
Zions First National Bank 
Salt Lake City

Richard T. Beard 
President & CEO 
Bank of American Fork 
American Fork

Matt Browning 
President & CEO 
Target Bank 
Salt Lake City

Leonel Castillo 
President 
American Bank of 
Commerce 
Provo

Mark Hales 
President & CEO 
Ally Bank 
Midvale

Randy Hoyt 
Chief Credit Officer 
Western Community Bank 
Orem

Cynthia Johnson 
Assistant Vice President 
Lewiston State Bank 
Lewiston

Andrea Moss 
President & CEO 
American Express 
Centurion Bank 
Salt Lake City

Eric Schmutz 
President & CEO 
State Bank of Southern Utah 
Cedar City

John Taggart 
President 
Medallion Bank 
Salt Lake City

Curt Taylor 
President & CEO 
Heber Valley Bank 
Heber City

Jill Taylor 
District President 
KeyBank 
Salt Lake City

Kirk Weiler 
President 
Wright Express FSC 
Salt Lake City

Craig A. White 
President & CEO 
Utah Independent Bank 
Beaver

Greg Winegardner 
District President 
Wells Fargo 
Salt Lake City

M. Craig Zollinger 
President & CEO 
JPMorgan Chase 
Salt Lake City

The Official Publication of the Utah Bankers Association

Contents



UTAH BANKERS ASSOCIATION NoveMBer/DeceMBer 20104

Banking Diversity:

A Source of 
Strength

The BoTTom  
Line

By howard headLee, 
UBA President

vIeWPoINTS

Nonetheless, thanks to good man-
agement and strong local regulators, 
Utah’s community banks appear to 
be turning the corner as the broader 
economy begins to rebound.  And 
that’s good news because community 
banks will play a critical role in Utah’s 
economic recovery.

None of these banks caused the 
recent financial crisis, but along with 
everyone else they have suffered its 
impact. In fact, some are suggesting 
that the most important lesson learned 
from the recent financial crisis is the 
need for diversity and the danger of 
concentrating economic power in a 
hand-full of large financial institutions 
that are deemed to be “too big to fail.” 

This diversity underlines the im-
portance of the dual banking system, 
and preserving state banks with state 
regulators and national banks with fed-
eral regulators.  Throughout the crisis, 
Utah’s state bank regulator demonstrat-
ed a brilliant combination of prudent 
and firm regulation combined with an 
understanding of and sensitivity to our 
local economy and community.  

Those who would like to see a 
federal government takeover of every 
aspect of our economy suggest that 

state regulators lack the resources to 
effectively regulate local banks.  This 
is simply not true in Utah.  In fact, the 
Utah Department of Financial Institu-
tions has a healthy budget surplus built 
during better economic times through 
fees paid by banks and credit unions. 

It drives me crazy to read specula-
tive, national news stories published 
in local papers leveling unfounded 
criticism of local banks and local 
regulators.  Utah’s Commissioner 
of Financial Institutions, Ed Leary, 
is widely viewed as one of the best 
bank regulators in the country and a 
big reason Utah has become a global 
financial center.

It is true that most of the failures 
this year are among smaller banks 
and credit unions, but that is to be 
expected because they far outnum-
ber the larger ones.  In fact, there are 
also many small banks that are doing 
quite well thanks to strong manage-
ment and prudent regulators.  These 
smaller banks stand side by side with 
larger commercial banks and industrial 
banks, ready to play a key role in lead-
ing us out of this recession.  Specula-
tion to the contrary is inaccurate and 
counterproductive.    

One of the strengths of Utah’s economy is the 
broad diversity of small community banks, 
large multi-state banks and industrial banks.  
Locally owned, community banks play a critical 

role in that diversity.  

Our Bottom Line is You
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Chairman’s  
messaGe
By maTT PaCKard, 
UBA Chairman

vIeWPoINTS

That is one of the reasons that I 
appreciate the holiday season.  While 
it is oft times filled with activities and 
gift giving I want to take a moment 
and express to you some of the things 
that I am thankful for. I am grateful 
for the country that we live in.  It is 
amazing to see the change of power 
that can and does take place in our 
government without a revolution or 
blood letting in the streets.  The power 
of the vote is our way of expressing 
our pleasure or displeasure for the 
way the country is going.

We are a blessed land that allows 
us as a people to succeed or fail.  It is 
an environment that is unique to the 
world.  Thomas Jefferson said, “How 
little do my countrymen know what 
precious blessings they are in posses-
sion of, and which no other people on 
earth enjoy!”  The more I study the 
founding of our country or the times 
when we have been stressed as a coun-
try I see the strength of our country 
come through in the strong hearts of its 
people.  Whether it is in Independence 
Hall in 1776 or the beaches of Iwo Jima, 
Americans have rallied to the cause of 
this great land and the opportunities 
that we enjoy.  Robert G. Ingersoll said, 
“He loves his country best who strives 
to make it best.”  

I am grateful for a wonderful indus-
try to work in.  I cannot think of another 
industry that allows you to work with 
finer businesses, consumers, or employ-
ees.  The banking industry is an easy 
target for the public, media, and politi-
cians.  We are many times judged as an 
industry because of the exceptions but 
each of us has the power to lift someone 
each day.  It may involve giving a loan 
to a customer for their dream business 
or as simple as helping a customer com-
plete their teller transaction in a timely 
and friendly way.  It may involve a smile 
and a friendly hello to a fellow worker.

But I am most grateful to each one 
of you who is the face of banking in 
Utah.  I value your friendship and the 
companionship that we share.  We are 
all competitors in similar markets but 
we have a common goal and objective 
and that is to serve the needs of our 
communities in the best way that we 
know how.  Competition is healthy and 
good for the public.  But in spite of that 
competition we must stand together 
as an industry.  We are much stronger 
together than separate.

May each of you have a wonderful 
holiday season.  Please know of our grat-
itude for who you are as bankers.  Know 
also of our appreciation that we at the 
UBA have for your support.     

A Season of 
Gratitude

In the 1970 movie about General George S. Patton he 
said, “I have lots of faults but I hope ingratitude is not 
one of them.”  During the year I find myself not really 
taking the time to express gratitude to those that I 

associate with.  
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Polishing 
Banking’s Image

The implementation of the Dodd-
Frank Act and the future role of the 
housing government-sponsored en-
terprises will both demand time and 
attention as we move forward. Another 
issue is our industry’s image. It’s been 
battered and bruised, often unfairly, 
and it’s time to restore its luster in the 
public’s eye.

That’s one of the initiatives that 
Steve Wilson, ABA’s new chairman, 
announced at ABA’s Annual Convention 

in Boston. Steve, 
who is chairman 
and CEO of LCNB 
National Bank of 
Lebanon, Ohio, 
told bankers in 
Boston: “You are 
the unsung hero 
of your home-
town. You make 
a difference in 
creating jobs, 
building homes 
and strengthening 

communities. I am proud of what you 
do. Those who criticize banking over-
look the immense good that bankers do 
for our financial system, for our commu-
nities and for our country.”

I couldn’t agree more. And as I 
told the bankers gathered at the ABA 

convention, our industry doesn’t toot its 
own horn enough. Not just during these 
difficult times, but consistently. At every 
level, but starting locally, we need to 
aggressively talk about who we are and 
what we do.  

To put this priority plan into action, 
Steve has established an ABA image 
task force led by new ABA Vice Chair-
man, Matt Williams, who is chairman 
and president of Gothenburg State Bank 
and Trust Co. in Gothenburg, Neb., and 
Bick Weissenrieder, who is chairman 
and CEO of The Hocking Valley Bank in 
Athens, Ohio. 

As Steve said in Boston, “Employee 
relations, media relations and commu-
nity relations must join political activity 
as part of our job.”

Political and image advocacy go 
hand in hand. The more effective we 
are in telling banking’s story, and 
underscoring the importance of banks 
like yours and the performance of our 
economy, the better lawmakers will 
listen to our industry’s perspective on 
the issues.

It’s like this: We stand a far bet-
ter chance of winning in the political 
arena when we are also winning in the 
arena of public opinion. 

Under our chairman’s leadership, 
working with the state associations, we 

There's no question that challenges confront our 
industry as we continue to climb back from the 
Great Recession that knocked our economy back 
on its heels. 

washinGTon  
uPdaTe

By edward L. YinGLinG, 
President and CEO,

American Bankers Association

The more effective we are in telling 
banking’s story, and underscoring 

the importance of banks like 
yours and the performance of our 

economy, the better lawmakers  
will listen to our industry’s 

perspective on the issues.
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will have a plan to do this.  But we will need your commit-
ment to succeed. There are four things you can do:
• First, share the good works you do for your community 

with us at ABA. Tell us about your support for local com-
munity organizations, your economic development initia-
tives, or simple anecdotes about how your bank helped a 
customer succeed. Tell us what your bank has done that 
makes you proud and that reflects how much you care 
about your community and the people in it. Send your in-
formation to ProudToBeABanker@aba.com. We will col-
lect those stories and post them in a blog to let the world 
know how bankers like you are making our communities 
a better place to live and work. 

• Second, talk with your employees and help them under-
stand your bank’s role so they can answer our industry’s 
critics. 

• Third – and this can be scary – talk to the media. Get to 
know the reporters on the business beat. When a story 
about banking is being written, you want to be the first 
person they call for perspective and comment.  

• Fourth, actively seek out invitations to speak to local 
organizations so you can get your story out to community 
opinion leaders. 

Working together, we can restore the public’s confidence 
in banking while strengthening our political advocacy base.    

   

Reach Ed Yingling by e-mail at ed.yingling@aba.com
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In addition to the anticipated costs of 
implementing new regulations and 
uncertainty over the final outcome of 
financial legislation, there are concerns 
about the effects of low interest rates, 
depressed loan volumes and the poten-
tial loss of interchange fee revenue.  

And while community banks con-
tinue to strive for healthy performance, 
current economic conditions could put 
exceptional performance out of reach for 
many institutions. When you take a step 
back and begin to look at the scenario 
that many institutions find themselves in 
today, it appears that there is an all-out 
assault on bank income. To stay viable in 
today’s economy, it is imperative to maxi-
mize your revenue and overdraft income 
is a huge part of that revenue stream.

Consumers Offer Clue for 
Path to Higher Performance

With the implementation of Regula-
tion E’s opt-in requirement for paying 
overdrafts on ATM and one-time debit 
card transactions, many institutions 
began to discount overdraft programs as 

a viable source of non-interest income 
– anticipating a decline in the number 
of customers who might be interested in 
signing up for the service. However, in 
spite of the early projections, consumer 
actions indicate quite the opposite. 

According to industry surveys, opt-in 
consent for all consumers has varied be-
tween about half and 80 percent. Ninety 
percent of frequent overdraft users have 
opted in so far. Additionally, the majority 
of consumers who have paid an overdraft 
fee in the past year reported that they 
were glad the transaction was covered.

Meeting Regulatory 
Expectations is the Name of 
the Game

No doubt, you need to be certain that 
your overdraft policies are fair and easy 
for the account holder to understand. 
This is especially true for programs that 
are undisclosed and by their very nature 
have the appearance of being deceptive 
or unfair. 

But a fully-disclosed overdraft 
program that gives account holders the 

Increased Regulatory 
Burdens, Loan Losses and 

Need for Revenue –

What’s a Community 
Bank to Do?

By Fred M. Floyd, CHAIRMAN/CEO, JOHN M. FLOyD & ASSOCIATES

As the realities of the post-financial crisis set in for commu-

nity banks, many are taking stock of how to move forward 

in the new regulatory and economic environment.  

ability to make informed decisions about 
their finances can be just the answer for 
your bank and your customers.

And while it will take some time 
and effort to make sure your program 
meets regulatory standards, an experi-
enced business partner can simplify the 
process for your staff and give you the 
results you want. Consider the benefits 
of becoming a valuable partner for your 
customers who need a little assistance 
managing their finances. Plus, you 
can avoid adding or increasing service 
charges and earn much needed income 
to balance the costs of doing business in 
today’s challenging economy. 

The Outcome – it’s Your Call
Like many institutions that have 

decided to take a wait and see stance, you 
can choose to do nothing and either lose 
out on a compliant source of revenue or 
risk regulators taking disciplinary action 
on your existing undisclosed overdraft 
solution. Or, you can embrace a business 
partner with the regulatory experience 
and compliance knowledge to provide 
all the resources necessary to help you 
implement and manage a compliant 
overdraft program. The reward will be 
an overdraft solution that operates in the 
best interest of your customers and pro-
vides peak returns for your bank.    

John M. Floyd & Associates (JMFA), an Associate 
Member of the Utah Bankers Association, is a 
profitability and performance improvement consulting 
firm, serving more than 2,000 financial institutions in all 
50 states. As a direct result of its programs, JMFA has 
helped thousands of clients dramatically improve their 
performance and their bottom line. All JMFA overdraft 
programs are guaranteed 100 percent compliant with 
federal and state regulations. They offer 100 percent 
core processor compatibility, are fully automated 
and easily implemented. To learn more about JMFA, 
please contact Michelle Fox, JMFA regional director at 
Michelle.Fox@JMFA.com or (877) 721-2055.
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Pacific Coast Banking School 
Announces 2010 Utah Graduates

Pacific Coast Banking School (PCBS) is pleased to announce twelve graduates from the State of Utah.  These executives 
completed the three year PCBS graduate-level program focusing on risk management, financial performance and leadership 
education in the financial services industry.  Participants attend a two-week resident session each August on the University of 
Washington campus, and complete five written extension assignments including an original management thesis.  PCBS granted 
Certificates to the following bankers on September 3, 2010 at a ceremony on the University of Washington campus:

Jeffrey R. Breese Commercial Lending First National Bank of Layton Layton
Lisa D. Card-Aroca Sr. Vice President & District Mgr Wells Fargo Bank, NA Salt Lake City
Lee A Carter Senior Vice President Zions First National Bank Midvale
Phillip Diederich Vice President Zions First National Bank Salt Lake City
Cory L. Gardiner Commercial Lending and Banking Zions First National Bank Ogden
Linda L. Gause Vice President Wells Fargo Bank, NA Orem

 PCBS Graduates - continued on page 12
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Scott Bird, JPMorgan Chase, was promoted to Associate Banker 
in Private Wealth Management 

Randi Brown, First Utah Bank, has been promoted to Assistant 
Branch Manager position at the Sandy Office.  

Robert Colborn, controller for Bank of American Fork was 
promoted to vice president. 

Kevin S. Corless has joined U.S. Bank’s SBA Division as 
a business development officer serving small businesses 
primarily in Utah. 

Miles Curley, JPMorgan Chase, was promoted to Business 
Banker at the American Fork branch

Derrek Davis has been named branch service manager of the 
bank’s historic First South Office. 

Sonja Devereaux recently joined First Utah Bank’s Main Office 
as Assistant Branch Manager.  

Amy T. Dunkley, Bank of American Fork, has been promoted to 
Vice President, Mortgage Production Manager. 

Zack Madsen was hired as a mortgage loan officer for Bank of 
American Fork in Pleasant Grove. 

John Paul Marriott, First Utah Bank was recently hired as Vice 
President & Manager of the Bank’s Special Asset Department.  

John Montgomery was recently hired by Bank of American Fork 
as Vice President. In his new position he will be responsible for 
expanding Bank of American Fork’s loan and deposit customer 
base in Davis and Weber counties

Jory Norton, First Utah Bank was promoted to Branch Manager of 
the Bank’s Centennial Office 

Lorna Orton, a mortgage underwriter for the Bank of American 
Fork was promoted to assistant vice president.

Scott Poelman, JPMorgan Chase was hired as a Banker in Private 
Wealth Management 

Shana Savage, human resources director for Bank of American 
Fork was promoted to a vice president. 

Emily Sorger, JPMorgan Chase, was hired as a Product Sales 
Writer for Commercial Card

LaMont D. Tingey has been hired as Executive Vice President & 
Chief Retail Officer for First Utah Bank. Lamont replaces George 
E. Redd III who retired from the Bank in June.  

Jared Walk, First Utah Bank, was hired as Vice President & Credit 
Department Manager. experience ensuring quick response to credit 
requests.  

Laura P. Hatch Vice President Zions First National Bank Salt Lake City
Tyler R. Judkins Sr. VP & Senior Credit Officer Prime Alliance Bank Woods Cross
Todd J. Penovich Vice President Bank of American Fork Highland
Frederick W. Pettersson Senior Industry Specialist Wells Fargo Bank, NA Bountiful
Craig Roper Senior Vice President Bank of Utah Ogden
Shannon L. Williams Sr. Vice President & District Mgr Wells Fargo Bank, NA Salt Lake City

This year’s graduating class consisted of 215 individuals representing a diverse mix of financial institutions from 24 states 
and two American territories.  Congratulations to these twelve Utah graduates who join the ranks of over 10,000 prestigious 
Pacific Coast Banking School alumni who have completed this program.    

Pacific Coast Banking Schoo, 425-278-0250, www.thePCBS.com

PeoPle

 PCBS Graduates - continued from page 11
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A consortium of Utah banks pooling their Community 
Reinvestment Act (CRA) dollars has helped bring 
an affordable mixed-use housing and commercial 
project to fruition in downtown Salt Lake City. 
Located at 824 S. 400 W. 

rather than be used for debt payments.
Units in Artspace Commons are 

available to residents whose income is 
no more than 80 percent of the area’s 
median income. Its commercial space 
is likewise targeted to nonprofits, art-
ists and small retail operations.  While 
Artspace Commons will initially be a 
rental project, its business plan allows 
for the sale of affordable condominiums 
at the conclusion of the five-year New 
Market Tax Credit compliance period. 

The affordable space for nonprofits 
enabled TURN Community Services, an 
organization supporting persons with 
disabilities, to consolidate three of its 
Salt Lake City locations into one new 
space — significantly reducing overhead 
and improving workspace conditions.  
Additionally, two of its staff members 
will be moving in to Artspace Com-
mons units, exemplifying the spirit of 
the mixed-use creative community.  
Likewise, artist Romy Shafkind will be 
a resident and also will have space for a 
studio/gallery.

“UCRC is bringing much more than 
affordable financing to the table.  These 
are complex deals and UCRC’s staff is 
with you each step of the way.  Their 
assistance, flexibility and ability to 
understand the transaction’s complex-
ity are deal makers,” said Jessica Norie, 
Executive Director of Artspace, Inc., the 
project’s nonprofit developer.  

Steve Graham, UCRC President 
added, “No single lending institution was 
willing to do this transaction even in the 
best of times.  UCRC, through the support 
of its bank members, shared the transac-
tional risk to make this happen even as 

Artspace Commons
Celebrates Grandopening

FeATUre

 Artspace Commons-
 continued on page 15

Utah’s banks created the nonprofit Utah 
Community Reinvestment Corporation 
(UCRC) in 1999 to serve as a center for 
affordable housing expertise. Through 
its $96 million revolving credit line 
to UCRC, 30 Utah banks are actively 
extending credit to the affordable 
housing industry. Among its success 
stories include structured financing for 
Artspace Commons.

The Gold LEED-certified develop-
ment features 102 residential apart-
ments and 52,000 square feet of 
commercial space on a reclaimed a 
Brownfield site.  UCRC became one of 

a very small handful of private lenders 
nationwide, providing third-party debt 
through the New Market Tax Credit 
program, advancing $16.4 million to the 
project between December 2008 and 
June 2009.  These funds have leveraged 
additional investment totaling $28 mil-
lion, which helped preserve 350 con-
struction and related supplier jobs in the 
midst of the recession.   The structured 
financing enabled the project to use the 
tax credit on all the money it leveraged, 
making it possible for Artspace’s original 
$4 million in equity to stay in the project 
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 Millionaire Investors - continued on page 16

A new survey of millionaire investors commissioned by 
U.S. Bank and conducted online by Harris Interactive offers 
a fresh look at how this group managed their assets through 
the recession and how they are investing today. 

The Private Client Reserve of U.S. Bank Millionaire 
Investor Insights Annual Survey, which looks at investment 
attitudes, behaviors, risk profile and strategies of million-
aire investors, was conducted between September 27 and 
October 15 among 1,609 U.S. households with investable 
assets of $1 million or more. Some of the findings challenge 
conventional assumptions about investor behavior since the 
economic and market downturn began. 

The highlights: 
• 92 percent of millionaires have not abandoned the stock 

market, with 43 percent currently engaged in moderate to 
heavy buying or selling and 49 percent waiting for the right 
opportunity to buy or sell (only eight percent have exited the 
market altogether); 

• 20 percent of millionaires who lost value in their invest-
ments since 2008 have already seen their investments re-
turn to pre-2008 levels, and 90 percent indicated that their 
investments performed better or about the same as other 
investors since the beginning of 2008; 

• 47 percent say their investment risk tolerance has not 
changed during the last three years and only one in 10 say 
they are not willing to take any investment losses in the cur-
rent investment market; 

• in past three years, 47 percent of millionaires made no 
change in their allocation to equities, 42 percent made no 
change in their allocation to fixed income, and 47 percent 
made no change in their allocation to cash; and 

• 72 percent said the U.S. stock market performance has a 
major or moderate impact on their investment strategies. 

"The vast majority of millionaire investors have persevered 
and remained in the market despite the recession, a fragile 
recovery and continued market volatility," said Mark Jordahl, 
president of U.S. Bank Wealth Management Group. "They 
haven't overreacted. They've maintained a balanced approach 
to risk and its potential rewards, and while they are guard-

Bank Survey Finds Wealthy Haven't  
Abandoned the Market 

Offers Fresh Perspective and 
Insights on Millionaire Investors

FeATUre
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the markets were crashing around us.  This project alone proves 
Utah banks’ dedication to community development and respon-
sible innovation.”   

Since its inception, UCRC has introduced numerous de-
velopers to the intricacies of affordable housing development, 
shepherding them through the complexities of government 
funding resources, and supporting them with private bank fi-
nancing. These new affordable housing developers, along with 
other established nonprofit and for-profit developers served 
by the UCRC, have created more than 5,000 units of housing 
while attracting $375 million in capital to the state’s economy.  

Over the past 10 years UCRC has extended credit to proj-
ects in 14 of Utah’s 29 counties, ranging in size from 8 to 122 
units and serving families, seniors and people with special 
needs.  UCRC has worked hard to extend credit throughout 
Utah, including rural areas. Membership in the UCRC is re-
stricted to federally insured depository institutions chartered 
under federal or state law with business offices authorized to 
accept deposits in the state of Utah.     

 Artspace Commons - continued from page 13
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edly optimistic about the U.S. economy for 2011 and achieving 
their short-term investment goals1, they say they are confident 
about achieving their long-term investment goals over the 
next six to ten years." 

Detailed findings

Still in the market and looking for 
opportunities

Although virtually all millionaires (97 percent) say their 
investments lost value at some point since the beginning of 
2008, very few (8 percent) have actually taken their invest-
ments out of the market. Many (43 percent) are currently 
engaged in moderate to heavy buying or selling to take 
advantage of market opportunities, and nearly half (49 per-
cent) are looking for the right opportunity to buy or sell. 

While 20 percent have already seen the value of their 
investments return to pre-2008 levels, more than half (54 
percent) feel it will take up to five years for their investments 
to get to where they were prior to 2008. More than half (54 
percent) are "very confident or confident" in achieving their 
investment goals over the next six to ten years, with another 
37 percent saying they are "somewhat confident." The vast 
majority (90 percent) say their investments performed better 
or about the same as other investors. 

Did not panic -- took a balanced view on risk
While many millionaires (45 percent) say they have 

become more conservative with regard to their investment 
risk tolerance during the past three years, 47 percent say 
their investment risk tolerance has not changed. A vast 
majority (93 percent) say worries about their investment 
performance have not caused them to lose sleep at night. 

"A significant percentage of these investors have not 
changed their risk tolerance, which is different from what 
one might believe based on the national perception that in-
vestors have flocked to cash and fixed income," said Michael 
Boardman, president of The Private Client Reserve. "That 
tells us that they have wisely taken a long view and can keep 
sharp market movements in perspective. They understand 
our old adage that managing a portfolio with a long-term 
view is a more prudent way to manage investments." 

Investments focus on maintaining or growing wealth 
rather than protecting from losses

Only 10 percent of millionaires said their primary mo-
tivation for investing is to protect their wealth by limiting 
losses. The vast majority (61 percent) are investing to main-
tain their wealth by seeking a rate of return that outpaces 
inflation, fees and taxes or to increase their wealth by seek-
ing portfolio growth (29 percent). 

"It is encouraging to see investors focused on main-
taining purchasing power and growing wealth rather than 
becoming overly defensive, which can be a natural reaction 
to investment losses," Jordahl noted. "We see this as a posi-
tive sign that investors understand markets are volatile and 
are getting advice which allows them to put recent market 
behavior into proper perspective. Investors who persevere 
when markets are turbulent will perform better in the long 
run, in our judgment." 

Personally involved in investment strategies 
and decisions

The vast majority of millionaires (80 percent) are per-
sonally involved in making decisions about their investment 
portfolios, with 20 percent delegating most or all of their 
investment decisions to their financial advisor. A majority 
of millionaires (70 percent) trust their financial advisor to 
help them grow their investments. Seventy-one percent say 
they get advice from others about how to invest, but go with 
their own instincts. 

Article Submitted by U.S. Bank Media Relations. For addi-
tional information contact Amy Frantti at 612-303-0733.  

 Millionaire Investors - continued from page 16
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We Offer the Following Banker Services:
 Regulatory Compliance 
 Audit Services
 Directors’ Examinations
 Credit Quality Review and Evaluation
 Tax Services
 Internal Audit Services
 Accounting Services
 Technology and Business Advisory Services

We proactively provide innovative 
solutions and knowledge to help our 
banking clients set and meet their goals.

1329 South 800 East
Orem, UT 84097

801-225-6900
www.squire.com

Quality service you 
deserve and desire at 
a very competitive and 
fair price.

The Federal Home Loan 
Bank of Seattle provides 
liquidity, funding, and  
services that can help your 
institution make more 
housing and business 
loans at more competitive 
rates. 

Call us today to find out 
how we can help you grow 
your business and better 
serve your community.

•  Liquidity
•  Structured Funding 
•  Balance Sheet Management Solutions
•  Subsidy for Affordable Housing and Community 

Economic Development

1501 Fourth Ave., Suite 1800, Seattle, WA 98101-1693     
800.973.6223 toll free  •  206.340.2300 tel  •  www.fhlbsea.com

Lending Strength®

PeoPle
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Bank of American Fork to Match Donations for 
Local Library

Bank of American Fork will match up to $30,000 in donations made to 
the Saratoga Springs library by Feb. 28, 2011. Funds will be used to pay for 
books, computers, shelving and remodeling of the city’s first library, slated to 
open in early  2011. So far, $11,000 of the $160,000 needed has been raised. 

“After having our Saratoga Springs branch serve as the receptacle for the 
library’s donated books, we are happy to take our involvement to the next 
level,” said Bank of American Fork president and CEO, Richard Beard. “As 
a locally owned and operated bank, Bank of American Fork is committed to 
improving the communities in which we operate. We hope residents are as 
well so we can make the full matching donation of $30,000.”

Ranny Lacanienta, chair of the library’s board of trustees, also expressed 
his excitement about the bank’s participation.  “A library has been a top 
request of Saratoga Springs residents for several years. We’re so grateful for the 
generosity of Bank of American Fork in helping turn that request into reality.”

Project Teddy Bear Reaches 11th Year at Bank of 
American Fork

Bank of American Fork is sponsoring the 11th annual Project Teddy 
Bear, a stuffed animal drive that benefits at-risk children at the Utah Valley 
Family Support & Treatment Center, the Salt Lake Valley Family Support 
Center and the House of Hope. Teddy bears are given to children during 
times of trauma and to aid in play therapy sessions. 

Last year, Bank of American Fork—with the help of employees, custom-
ers and community members—collected 7,400 stuffed animals. This year’s 
goal is 8,000 stuffed animals, which will allow all children served at the three 
family support centers to receive one. The bank has partnered with the Utah 
Flash to provide free admission to its Dec. 7 game and with participating 
Texas Roadhouse locations to receive a free Cactus Blossom appetizer when 
a stuffed animal is donated at the door. 

“We are asking those in our communities to help Bank of American 
Fork meet its goal of collecting 8,000 teddy bears,” said Rick Beard, Bank 
of American Fork president and CEO. “We want a teddy bear in the arms of 
every child who needs one.”

John Haymond, Medallion Bank awarded 
Neighborworks Business Award 

John Haymond Vice President of Business Development at Medallion 
Bank has been nominated by Salt Lake NeighborWorks to receive the Neigh-
borWorks Business Award for 2010. This national award will be presented to 
John by The President of NeighborWorks America, at their Annual Meeting 
in Washington D.C. on December 5th of this year. 

The NeighborWorks Business Award honors private sector community 
volunteers and private sector partners that have contributed significant 
financial or in-kind resources to NeighborWorks America, and or the Neigh-
borWorks Network and the communities they serve. 

John’s attributes his long term commitment to NeighborWorks Salt 
Lake due to their ongoing efforts to support families and individuals by 
building neighborhoods of choice along Salt Lake’s West Side. He hopes 
that others will recognize the much good that can be done in our neighbor-
hoods and communities through volunteering our time and means to create 
neighborhoods of choice.

U.S. BANK Volunteers with The Boys & Girls Clubs
U.S. Bank employee volunteers in Salt Lake City did their part to help 

make their community and America stronger by volunteering with The 
Boys & Girls Clubs of Greater Salt Lake for Community Service 2010, a 
project of The Financial Services Roundtable (The Roundtable). The event 
took place on Wednesday, Sept. 8. 

“Members of the U.S. Bank team in Salt Lake City spent the after-
noon running a back to school carnival bash for the Tooele Club Mem-
bers of the Boys & Girls Clubs of Greater Salt Lake,” said Damon Miller, 
market president for U.S. Bank in Utah. “It’s part of United Way’s ‘Day of 
Caring.’ We’re glad to be a part of the Salt Lake City community and want 
to show our gratitude. The U.S. Bank team worked with the company’s 
Development Network to help make our participation a reality. The 
Development Network is U.S. Bank’s employee volunteer program and 
is designed to assist them in personal and professional development and 
community involvement.”

Community Service 2010 is in its ninth year and unites member 
companies' efforts to improve the communities in which they work and 
strengthens partnerships with non-profit partners and public policymak-
ers. Like Community Service 2009, the focus of Community Service 2010 
is on financial education; activities take place through Dec. 31. U.S. Bank 
employees will volunteer in their local markets by conducting free financial 
education seminars; painting, building and repairing homes; participating 
in charity runs and walks, food drives, school supply drives, health and 
wellness programs, veterans events and more.

Village Bank Employee Provides Assistance to 
Steve Wahlquist Event

Shauna Ottesen from The Village Bank recently 
coordinated with Steve Wahlquist as he completed 
a 365 mile walk from Salt Lake to St. George all on 
crutches. Ms. Ottesen heard that Steve needed a 
place to finish his walk and with four days’ notice 
arranged for The Village Bank to host Steve; 
providing balloons, arranging a cash donation and 
advertising. Wahlquist departed from the University 
of Utah on Dec. 10. He walked along U.S. Route 89 
to raise awareness and funds for children who need 
prosthetic limbs. He also walked to raise money for 
a special little boy named Kevin. 

Shauna Ottesen & 
Steve Wahlquist 

PeoPle
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Kevin was born with no arms or legs. While he can control his electric 
wheelchair very well, his family doesn’t have a vehicle that can transport his 
wheelchair, which weighs 300 lbs. Whenever Kevin leaves home, his mother 
has to carry him since she can’t transport his wheelchair. 

Towards the conclusion of the event Ms. Ottesen presented Mr. Wahlquist 
with a check for $250 from The Village Bank and issued a challenge to each 
bank within the state of Utah to meet or exceed that amount. For more infor-
mation and to donate please go to www.walkstevewalk.com 

Ms. Ottesen is the Human Resource Officer for The Village Bank.

Wells Fargo Team Members Raise $12,300 for 
Multiple Sclerosis

More than 30 Wells Fargo team members rode their bikes 175 miles and 
raised $12,300 in donations for the MS 
Society. The Bike MS event is the largest 
two-day cycling event in the state and is 
held annually in Logan.

“I’m so proud of our amazing Wells 
Fargo team,” said Annette Mead, Bike MS 
team captain for Wells Fargo. “The MS 

ride is an exciting and physically demanding event, and I really appreciate the 
support of our awesome team members and donors. Utah's ride offers a fun-
filled weekend in the scenic Cache Valley – while raising much needed funds for 
MS research and programs.”

In addition to raising $12,300 for MS, Wells Fargo also sponsored a rest 
stop along the route, which won first place. Team members from the Cache 
Valley area volunteered to staff Wells Fargo’s booth and provided cyclists 
with food, drink and encouragement.  

The purpose of the Bike MS event is to raise public awareness about the 
disease and raise funds to help find a cure.

LeeAnne Linderman Named Among U.S. Banker’s 
‘25 Women to Watch’ 

LeeAnne Linderman, executive vice president 
and director of Branch Banking, has been recognized 
as No. 19 among U.S. Banker magazine’s October 
rankings of “The 25 Women to Watch.” 

Linderman is responsible for Zions Bank’s net-
work of 134 retail branch offices in Utah and Idaho. 
She also directs Retail Sales Administration, Retail 
Branch Operations, Zions Bank@Work, Executive 
Banking, and the Diverse Markets and Emerging 
Market initiatives. Additional responsibilities include 

consumer and business deposit acquisition, and consumer, small business 
and branch commercial lending.

In an economic climate where loan appetite among small and middle-
sized businesses targeted by Zions Bank has been dramatically reduced, 
Linderman has encouraged employees to aggressively remind clients and 
prospects that the bank has money to lend, planting seeds for the future. 

She challenged branch managers to engage in an aggressive calling effort 
to reinforce the bank’s willingness to lend. Her relationship managers spend 
60 percent of their time with current clients and 40 percent of their time call-
ing on prospects so that, as the clients become more comfortable about bor-

rowing as the economy recovers, Zions Bank will be top of mind. Her strategy 
is different than that of competitors, many of whom have retreated to their 
offices to wait for the storm to blow over before going out to make calls.

Wells Fargo Team Members Light The Night for 
Leukemia & Colleague Paul Nutt

Wells Fargo Retail Banking team 
members, their families and friends, and 
Wells Fargo’s iconic stagecoach joined 
together to help raise hope and funds for 
The Leukemia & Lymphoma Society's 
annual Light The Night Walk. The event 

was recently held at Sugarhouse Park in Salt Lake City.  
Earlier this year, the Utah and Mountain West regions of Wells Fargo 

were personally impacted by the disease when recruiting manager, Paul Nutt, 
was diagnosed with Leukemia. To show support for their friend and colleague, 
a Wells Fargo team – and seven sub-teams – were formed. These teams alone 
donated $8,800 to The Leukemia & Lymphoma Society and provided numer-
ous volunteer hours to help make the Light The Night Walk a success. 

Due to his condition, Paul Nutt was unable to attend the event – yet his 
wife and children rode atop and inside the stagecoach in his honor. 

Wells Fargo Sponsors United Way Day of Caring; Utah 
Team Members Volunteer at Boys and Girls Clubs

More than 75 Wells Fargo team 
members recently participated in United 
Way of Salt Lake’s 18th annual Day of 
Caring event in Salt Lake City. 

Wells Fargo team member volun-
teers spent the day painting and land-
scaping two offices of the Boys and Girls 
Clubs in Salt Lake City and Sugar House. 

The day-long, community service 
event involved nearly 3,000 volunteers 

from 100 companies who completed more than 130 service projects across the 
Salt Lake Valley.

Wells Fargo has sponsored United Way’s Day of Caring event – and its 
team members have provided volunteer service – since its inception.

Darrin Jarrett, Zions Bank, Honored as One of 
Three Finalists for Professional of the Year

Darin Jarrett, vice president and BSA/
AML Compliance officer, was recently 
honored as one of three finalists for the 
Professional of the Year award from the 
Association of Certified Anti-money Laun-
dering Specialists. The prestigious interna-
tional award is given to a professional who 
has made significant contributions to the 
field of compliance/loss prevention such as 
increasing awareness of laws or regula-
tions, implementing pertinent training 
methods or other related activities.   

Utah Team Member Volunteers 
(left to right): Sandy Nelson, Mike 
Naylor, Jeff Daily, Taylor Seldin, 

Julie Tanner

LeeAnneLinderman

Darin Jarrett is named as 
one of three finalists for the 

Professional of the year award 
from the Association  

of Certified Anti-money 
Laundering Specialists.
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UBA Associate Members
BancInsure 
5005 N. Lincoln Boulevard 
Oklahoma City, OK 73105-3324 
Tel: (800) 682-1630 
Fax: (405) 290-5778 
Contact: Mitch Laycock 
Email: mlaycock@bancinsure.com

BancSource 
PO Box 13429 
Salem, OR 97309-1429 
Tel: (503) 581-3522 
Fax: (503) 581-8714 
Contact: Gene Meyer 
Email: gmeyer@banc-source.com

Bank Financial Services Group 
P.O. Box 11505 
Bozeman, MT 59719-1505 
Tel: 406-587-2066 
Contact: G. Douglas Hartzheim 
Email: dhartzheim@bfsgroup.xom

Bank of America 
901 Main St.,15th Flr 
Dallas, TX 75202-3735 
Tel: (214) 209-0628 
Fax: (214) 209-0640 
Contact: Paul Stranz 
Email: paul.stranz@bankofamerica.
com

Bankers’ Bank of the West 
1099 18th St., Suite 2700 
Denver, CO 80202-1927 
Tel: (303) 291-3700 
Fax: (303) 291-3710 
Contact: Carl Gebhardt 
Email: cgebhardt@bbwest.com

BMA Banking Systems 
2151 South 3600 West 
West Valley City, UT 84119-1121 
Tel: (801)978-0200 
Fax: (801) 974-5409 
Contact: Gary Matern 
Email: gmatern@bmacorp.com

Brinks, Inc. 
1070 West Parkway 
Salt Lake City, UT 84119-1504 
Tel: (801) 978-9420 
Fax: (801) 978-9424 
Contact: Jack Gardner 
Email: jack.gardner@brinksinc.com

Callister, Nebeker & McCullough 
10 E South Temple, Ste 900 
Salt Lake City, UT 84133-1115 
Tel: (801) 530-7300 
Fax: (801) 364-9127 
Contact: W. Jeffrey Fillmore 
Email: JFillmore@cnmlaw.com

CashMan Services 
568 E 1700 S, #6 
American Fork, UT 84003 
Tel: (801) 855-5274 
Contact: Aaron Hoopes 
Email: aaron@cmatm.com

Central States Family of Companies 
1627 E. Geddes Circle North 
Centennial, CO 80122 
Tel: (303) 290-8901 
Contact: Scott Sexson 
Email: ssexson@cso.com

Chapman and Cutler, LLP 
201 S Main, Ste 2000 
Salt Lake City, UT 84111-2298 
Tel: (801) 320-6743 
Fax: (801) 359-8256 
Contact: Stephen M. Tumblin 
Email: tumblin@chapman.com

Deluxe Financial Services 
1892 Hill Street 
Kaysville, UT 84037-9524 
Tel: (801) 725-6848 
Contact: Kevin Hafen 
Email: Kevin.hafen@deluxe.com

Entech 
8535 S 700 W., Ste 1-A 
Sandy, UT 84070 
Tel: (801) 542-8045 
Fax: (801) 542-8047 
Contact: Jason Korth 
Email: Jason.Korth@entechpro.com

Federal Home Loan Bank of Seattle 
1501 Fourth Ave., Ste 1800 
Seattle, WA 98101-1636 
Tel: (206) 340-2344 
Fax: (206) 340-8711 
Contact: Jim Mochizuki 
Email: jimm@fhlbsea.com

Fiserv 
5018 Cordoniz St. NW 
Albuquerque, NM 87120-2051 
Tel: (505) 890-8449 
Fax: (505) 890-8452 
Contact: Rob Durham 
Email: rob.durham@fiserv.com

FPS Gold 
1525 W. 820 N. 
Provo, UT 84601-1342 
Tel: (801)429-2126 
Contact: Matt DeVisser 
Email: mattd@fps-gold.com

George K. Baum & Company 
717 17th St., #2500 
Denver, CO 80202-3354 
Tel: (303)391-5413 
Fax: (303) 293-2381 
Contact: Michael Pietrafeso 
Email: pietrafeso@gkbaum.com

Harland Clark 
4867 Harold Gatty Drive 
Salt Lake City, UT 84116-2815 
Tel: (801)537-1040 
Contact: Michael Kelly 
Email: Michael.Kelly@harlandclarke.com

Holland & Hart LLP 
222 S. Main Street, Suite 2200 
Salt Lake City, UT  84101 
Tel: (801) 799-5800 
Fax: (801) 799-5700 
Contact: Sherilyn Olsen 
Email: solsen@hollandhart.com

Jack Henry & Associates 
663 W Hwy 60, PO Box 807 
Monett, MO 65708-0807 
Tel: (417)235-6652 
Contact: Jeremy Mercer

Jefferson Wells International 
2825 E Cottonwood Pkwy, Ste 500 
Salt Lake City, UT 84121-7060 
Tel: (801) 924-1103 
Contact: Ryan K. Schmidt 
Email: ryan.schmidt@jeffersonwells.com

John M. Floyd & Associates 
125 N. Burnet Drive 
Baytown, TX 77520 
Tel: (800) 809-2307 
Contact: Michelle Fox 
Email: michelle.fox@jmfa.com

Jones Waldo 
170 S Main St. Ste 1500 
Salt Lake City, UT 84101-1644 
Tel: (801) 534-7217 
Contact: George Sutton, Attorney 
Email: gsutton@joneswaldo.com

Kirton & McConkie 
60 E South Temple, Ste 1800 
Salt Lake City, UT 84111 
Tel: (801) 328-3600 
Contact: Gary Winger 
Email:gwinger@kmclaw.com

Loomis Armored USA 
2535 W California Ave 
Salt Lake City, UT 84104-4527 
Tel: (801) 736-0215 
Fax: (801) 736-0220 
Contact: Jon Donohoo 
Email: jon.donohoo@us.loomis.com

McGladrey, Inc. 
1193 E. 800 North 
Layton, UT 84040 
Tel: (801) 510-2882 
Contact: Ed Haidenthaller 
Email: ed.haidenthaller@mcgladrey.
com

Moss Adams, LLP 
601 W Riverside Ave, St 1800 
Spokane, WA 99201 
Tel: (509) 747-2600 
Fax: (509) 624-5129 
Contact: Mike Thronson 
Email: mike.thronson@mossadams.
com

Mountain West Small Business 
Finance 
2595 E 3300 S 
Salt Lake City, UT 84109-2727 
Tel: (801) 474-3232 
Fax: (801) 493-0111 
Contact: Steve Suite 
Email: steve@mwsbf.com

Pacific Coast Bankers’ Bank 
340 Pine Street, Suite 401 
San Francisco, CA 94104-3238 
Tel: 801-280-3147 
Fax: (801) 282-2703 
Contact: Christina Dabalos 
Email: cdabalos@pcbb.com

Premier Data Corporation 
2182 S West Temple 
Salt Lake City, UT 84115-2531 
Tel: (801) 521-3282 
Fax: (801) 521-1846 
Contact: Ed Cameron 
Email: ecameron@pdatacorp.com

Promontory Financial Group, LLC 
One Embarcadero Center, Suite 3840 
San Francisco, CA 94111 
Tel: (415) 321-6408, 
Contact: Jeanine Catalano 
Email: jcatalano@promontory.com
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Ray Quinney & Nebeker 
36 S State Street, Ste 1400 
Salt Lake City, UT 84111-1451 
Tel: (801) 532-1500 
Fax: (801) 532-7543 
Contact: Kevin Glade 
Email: kglade@rqn.com

Richards Brandt Miller & Nelson 
299 S Main Street, 15th Floor 
Salt Lake City, UT 84111-1919 
Tel: (801) 531-2000 
Fax: (801) 532-5506 
Contact: Wayne Bennett 
Email: wayne-bennett@rbmn.com

Simpson & Company, CPAs 
1111 E Brickyard Road, Ste 112 
Salt Lake City, UT 84106-2592 
Tel: (801) 484-5206 
Fax: (801) 484-5478 
Contact: Richard McRae 
Email: rmcrae@simpson-co.com

Snell & Wilmer, LLP 
15 W South Temple, Ste 1200 
Salt Lake City, UT 84101-1547 
Tel: (801) 257-1900 
Fax: (801) 257-1800 
Contact: Brian Cunningham 
Email: bcunningham@swlaw.com

Squire & Company, PC 
1329 S 800 E 
Orem, UT 84097-7737 
Tel: (801) 225-6900 
Fax: (801) 226-7739 
Contact: Michael Beach 
Email: mikeb@squire.com

Supernal Software 
Maria Norberg 
3128 South Ave 
La Crosse, WI 54601-6720 
Tel: (608) 785-7101 
Contact: Maria Norberg 
Email: mnorberg@supernal.com

The Baker Group 
2975 W Executive Parkway, Ste 139 
Lehi, UT 84043 
Tel: (801) 288-9411 
Contact: Brian Bates 
Email: bbates@gobaker.com

Travelers 
6060 S Willow Drive 
Greenwood Village, CO 80111 
Tel: (720) 200-8275 
Fax: (720) 200-8325 
Contact: Mike Saccone 
Email: msaccone@travelers.com

Utah Interactive 
30 E Broadway, Ste 300 
Salt Lake City, UT 84111-2262 
Tel: (801) 903-8428 
Fax: (801) 983-0282 
Contact: Sara Watts 
Email: sara@utahinteractive.org

Vancott Law Firm 
36 South State Street, Suite 1900 
Salt Lake City, UT 84111-1478 
Tel: (801) 532-3333 
Fax: (801) 534-0058 
Contact: Michael O’Brien 
Email: mobrien@vancott.com

Zoolender.com 
391 N Main St, #1 
Spanish Fork, UT 84660 
Tel: 801-798-9111 
Contact: Anthony M. Powell 
Email: amp@zoolender.com

 UBA Associate Members - continued from page 21

eveNTS & eDUcATIoN

TRAINING PACKAGES
Are you ready for your training needs in 2011? 
We can help you! The 2011 UBA Training Packages are 
available.  We offer 3 different plans with a discount of up 
to 20% off your training.  We are offering more flexibility 
this year and your organization can choose from any of the 
following training options:
 Live Seminars Compliance Conference
 Bankers Ed Webinars Leadership Conference
 Women’s Conference UBA Annual Convention

You are only limited to the number of the UBA Annual 
Convention Memberships, depending on your choice of Plan 
A, Plan B or Plan C.   Live seminars are offered by well-known 

presenters across the country throughout the year on many 
banking topics including compliance issues, lending skills, 
principles of banking, tax analysis and call reporting.  

The Bankers Ed Webinars are offered in 28 broad subject 
areas as teller training, branch manager training, human 
resources, real estate lending and technology. Live webinars 
can be viewed for 30 days after purchase  and On Demand 
webinars can be viewed for a full 60 days after purchase.

You can also request a class or seminar to meet the individual 
needs of your bank. Please contact jan@uba.org to receive a copy 
of the Training Package Options or if you have any questions.  
Custom larger training packages are also available.  

We are looking forward to serving you in 2011.  Please 
let us know if you have any specific needs that we can help 
support.  Quality training for your employees arms them for 
the best customer service experience and the best chance to 
build and serve their communities.  Investment in education 
for your employees is always money well spent.  

Hope to see you soon at one of our educational events!  
Jan Pazzi
UBA, Director of Education





PRSRT STD 
U.S. POSTAGE 

PAID
SALT LAKE CITY, UT

PERMIT NO. 508

Utah Bankers Association
175 S Main Street, Ste 1420
Salt Lake City, UT 84111

    This magazine is designed and published by Media Communications Group | 1.888.745.4003


