/\




Snell & Wilmer

L.L.P
LAW OFFICES

Straight talk. Sound counsel. Practical solutions.

At Snell & Wilmer, some things never change.

Brian D. Cunningham | bcunningham@swlaw.com | 801.257.1954

www.swlaw.com

DENVER | LAS VEGAS | LOS ANGELES | LOS CABOS | ORANGE COUNTY | PHOENIX | SALT LAKE CITY | TUCSON



2009-2010 Board of Directors

Chairman

Sheldon Woods
President & CEQ

The Pitney Bowes Bank
Salt Lake City

Vice Chairman
Matt Packard
President & CEQ
Central Bank
Provo

2nd Vice Chairman
Damon Miller
President

U.S. Bank

Salt Lake City

Immediate Past Chairman
LeeAnne B. Linderman
Executive Vice President
Zions First National Bank
Salt Lake City

President

Howard M. Headlee
Utah Bankers Association
Salt Lake City

A. Scott Anderson
President & CEQ

Zions First National Bank
Salt Lake City

Jan Bergeson

First Vice President & CRA
UBS Bank USA

Salt Lake City

Douglas G. Bringhurst
President & CEO

The Village Bank

St. George

David L. Brown
President & CEQ
First Utah Bank
Salt Lake City

Leonel Castillo

President

American Bank of Commerce
Provo

UBA Staff

Howard Headlee
President
hheadlee@uba.org

Wendy Holloway
Senior Vice President
wendy@uba.org

Mark Hales
President & CEO
Ally Bank
Midvale

Randy Hoyt

President

Western Community Bank
Orem

Cynthia Johnson
Assistant Vice President
Lewiston State Bank
Lewiston

Andrea Moss
President & CEQ

American Express Centurion Bank

Salt Lake City

John Taggart
President
Medallion Bank
Salt Lake City

Curt Taylor
President & CEO
Heber Valley Bank
Heber City

Jill Taylor
District President
KeyBank

Salt Lake City

Kirk Weiler
President

Wright Express FSC
Salt Lake City

Craig A. White
President & CEQ

Utah Independent Bank
Beaver

Greg Winegardener
President & CEQ

Wells Fargo

Salt Lake City

M. Craig Zollinger
President & CEO
Chase

Salt Lake City

Dorene Cheney
Director of Education
dorene@uba.org

Lindsay Scott
Director of Member Services
lindsay@uba.org

Cover photo courtesy of George Sutton,

Attorney, Jones Waldo

P
UTAH BANKERS

ASSOCIATION

The Official Publication of the Utah Bankers Association

Contents

VieWp oints
The Bottom Line

Chairman’s Message 5

Features
Protecting From A Global Cyber-Threat:
The Clampi Trojan .....coeeveeveenneisensensucssesenseess 8

Impact of the Regulatory Reform Bill on
Community Banks: Huge New Burdens........ 11

Banks Reach Out to the Community to
Teach Children To Save 16

Pe ople
Bank Kudos

Bankers on the Move.......ccceeeeeveeeeencccereeeenenees 18

Bank of Utah to Transition Leadership
in January 2011 .....cceeevveeninnnecinneccsnneccsnnnes 20

Events & Education

Education COrner ......ccceeeeeerenneecereeseecosennenee 23

UBA Products and Services
UBA Associate Members...ccceceeeceecceecceeccnscenes 25

Disclaimer: The publication of advertisements does not necessarily represent endorsement of those products or services by the UBA or the Utah Banker Magazine. With the
exception of official announcements, the Utah Bankers Association disclaims responsibility for the opinions expressed and statements made herein. The editors reserve the
right to refuse any advertisement or editorial copy deemed to be unsuitable for publication.



VIEWPOINTS

THE BOTTOM
LINE

By HOWARD HEADLEE,
UBA PRESIDENT
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It’'s Time to Point

the Finger
Where It Belongs

as anyone ever actually seen a wolf in

sheep’s clothing? We have all read about
the famed “Trojan Horse.’
people fall victim to these deceptions.

(4

But even now

More than we know. Maybe even us. By the time you
realize you're a victim, it is too late.

Fingers have been pointing for
months about the financial crisis that
led to this economic recession. But now,
as the smoke is clearing, perhaps we be-
gin to see the modern day Trojan Horse
that carried the toxic threat to the heart
of our economy.

For years we celebrated the Horse.
After all, it was gift that gave wealth to
all. Given to us by our own Govern-
ment in the late 1990’s; an initiative
that would help every American realize
the American Dream: owning a home.
It was a magical horse. People who
normally couldn’t qualify for a home
mortgage, magically qualified. Don’t
ask how, it's way too complicated to
explain. But the primary credit goes
to the U.S. Government for creating
demand for loans that normally would
never have been made.

Your local banker wouldn’t make
them, and was roundly criticized for
being too conservative. But other
players willingly stepped up, made
the loans and pocketed the fees. The
financial markets figured out a way
to spread the risk by slicing them into
pieces, pooling them into securities,

insuring them, and securing fictional
AAA ratings for these complex securi-
ties. It was so grand and the benefits
were so compelling that everyone
looked past the fact that none of it
made any sense.

Homeownership grew. The hous-
ing market exploded. Everyone’s
house became an ATM thanks to home
equity lines of credit. Even the least
sophisticated builder/developers made
enormous amounts of money. Next
door neighbors became real estate
investors on the side. New develop-
ments were oversubscribed by specu-
lators. It was impossible to lose; the
Horse was so impressive we placed it
in the center of our economy, and the
center of lives.

Well we all know how Virgil’s tale
ends, but who is to blame? The people
who worshipped the Horse? The peo-
ple who accommodated it and moved it
to the center of their city? Or the people
who gave it to them? There is blame to
go around, but let’s not be fools! The
enemy was Greece (or in our case the

M The Bottom Line - continued on page 6



An Excellent
Opportunity

for Bankers

e are excited, once again to have

the opportunity to join with banking
colleagues and peers for the Idaho and
Utah Bankers Association’s 2010 Annual
Convention in beautiful Sun Valley, Idaho, June 27-30.

VIEWPOINTS

Benjamin Franklin once observed:
“The only thing more expensive than
education is ignorance.” In our first
joint effort, the Utah and Idaho Bank-
ers Associations have worked together
to assemble an agenda of timely topics
and selected subject-matter experts to
arm bankers with the knowledge neces-
sary to survive the current economic
cycle and position our banks to thrive
as we exit it. | invite you to attend this
summer’s convention and encourage
you to invite strategic members of your
management team, including promising
up-and-comers to join us in Sun Valley.
You will benefit from a wide range of
topics by expert presenters ranging from
an analysis of our current and future
economic prospects, to a view of the
structural implications of this economic
cycle on banks and banking strategy.
You will also learn how social networks
can protect and promote your brand.

As evidenced by recent election
activity in Utah, we are at something of
a legislative crossroads as well. Pending
legislation will have a material impact
on how we do business in the future.

The convention will feature well-placed
banking industry figures, who will update
you on current legislative trends and how

CHAIRMAN'’S
MESSAGE

By SHELDON WOODS,
UBA CHAIRMAN

they may impact your institution.

We look forward to the return of our
loyal vendors and sponsors and invite
others interested in catching the eyes and
ears of banking executives to join us, as
well. As the economy heals, we can renew
and deepen strategic partnerships and
investments to position ourselves to grow
with the recovering economy. Besides the
tremendous financial support provided
by our business partners, this is an excel-
lent opportunity for bankers to have a
chance to see new products and services.

Finally, Sun Valley offers a wonder-
ful opportunity to clear the mind and
refresh and renew ourselves. Freed
from the daily grind and armed with the
information that will be presented, you
may well find that you engage in much
more creative and strategic thinking.

As Albert Einstein once said: “The
significant problems we face cannot be
solved at the same level of thinking we
were at when we created them.” | invite
you to get to a different altitude (liter-
ally) and join industry peers, expert pre-
senters and sponsors and use your time
in Sun Valley to potentially reposition
yourself, your team and your institution
to grow and thrive as we enter the next
phase of our banking careers.
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VIEWPOINTS

I The Bottom Line - continued from page 4

misguided policies of our federal government!)

When asked in a recent survey “What do you think is a
greater potential threat to the country’s future — Big Govern-
ment or Big Business?” Big Government won by a 2 to 1 mar-
gin. Americans get it. But the politicians in Washington D.C.
will blame everybody else and push reforms on every sector
of the economy before they will even admit that maybe, just
maybe, they had a role in this most recent disaster.

If politicians can get us fighting one another, then the
real enemy (big government) goes unnoticed and unad-
dressed. This is tragically happening right before our eyes.
Senator Dodd and Congressman Frank have used the crisis
to stoke a war between big banks and little banks, Wall
Street and Main Street. And some in the banking industry
have bought in. They have embraced the idea of becoming
partners with Big Government to support the creation of
vast new bureaucracies that will supposedly protect them
from their perceived enemies.

In reality, the resulting increase in regulation will drive
further consolidation in the banking industry; fewer banks,
bigger banks. This is not driven by the market. The market
rewards high performers, big and small. Advances in technol-
ogy and general interconnectedness allow small banks to look

and perform like larger banks. The fact is, the major driver of
consolidation and the decline of the small, community bank is
an ever more burdensome regulatory environment.

It’s time to point the finger where it belongs — directly at
Washington D.C. Ignore the politicians’ attempts to distract
attention away from their owned failed policies. Don’'t do
anything to promote their strategy. As soon as Congress
admits its role in this crisis, perhaps then we can start to
develop policies that will prevent another such lapse in com-
mon sense and judgment.

UBA members can now access an expanded and enhanced
group purchasing plan from Office Depot and Utah Bankers
Association. In addition to office supplies, the program
includes office furniture, print/copy services, custom business
forms, stationery supplies, promotional products, and
lunchroom and janitorial supplies. Current participants of the
program have experienced an average savings of 40% over
their prior office product costs. Learn more at www.uba.org.
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Protecting From A
Global Cyber-Threat:

The Clampi Trojan

By JOE STEWART, Security Researcher for the

SecureWorks’ Counter Threat Unit

ost financial

services specialists

probably never
thought they’d have to
learn the terms Botnet or
Trojan. But, the prevalence

of cyber-attacks has made it

a requirement that banking

professionals understand that these

are sinister threats that can grant access to

their customer’s most privileged information. And now
they have a new name to remember: the Clampi Trojan.

Clampi, which targets financial data,
is a particularly menacing threat and
has been linked to numerous high-dollar
thefts from banking clients. For instance,
Clampi was responsible for stealing on-
line banking credentials assigned to the
Sands Spring Oklahoma School District,
which resulted in $150,000 in bogus
payroll payments. It was also to blame
for $75,000 in losses by Slack Auto Parts
in Georgia, after its controller’'s computer
was infected with the Trojan that then
collected the information needed to ac-
cess the business’ bank accounts.

One can’t ask who is at risk for
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Clampi. It's better to ask who'’s not at
risk. It's estimated that Clampi has
infected hundreds of thousands of per-
sonal and business computers. Secure-
Works investigated the Trojan in 2007
and put defenses in place for its clients,
but the Trojan stayed well under the
radar of security researchers until 2009
when SecureWorks discovered that the
Trojan was spreading across Microsoft
networks in a worm-like fashion by us-
ing administrator credentials. It would
either steal these credentials after an ad-
ministrator performed a standard task
such as updating software or directly, by

chance, if the infected machine belonged
to a domain administrator. The Trojan
uses these domain credentials to run

the PsExec tool, essentially allowing the
Trojan to copy itself onto all the other
computers on that corporate domain.

It was also discovered that the
hackers behind Clampi are targeting
account data from more than 4600
websites (banks of all sizes, credit
card companies, credit unions, stock
brokerages, insurance companies,
retail organizations, utilities, wire
transfer companies, etc.) in 70 differ-
ent countries.



What is Clampi?

Cyber-security veterans have pegged the Clampi Trojan as
being responsible for one of the largest and most professional
thieving operations on the Internet. The Trojan is being oper-
ated by a serious and sophisticated Eastern European orga-
nized crime group.

Clampi initially finds its way onto computers when users
visit a website that has the malicious code hosted on it. Anti-
virus will often not alert users that these sites are malicious, so
it can be difficult to tell which sites are subject to the Clampi
threat. Additionally, as noted before, Clampi is interested in
domain administrator rights, making it effective at quickly
infecting other machines on the same network.

Once on a computer, Clampi silently searches for and
steals data such as passwords and account information, es-
pecially those for commercial and private bank accounts with
high balances. Most major anti-virus engines should be able
to detect Clampi variants; however, there is always a delay
between a new Trojan release and when an anti-virus program
can detect it. Because of this, many traditional virus protection
systems cannot update fast enough to keep their customers
protected from Clampi.

How to Protect Against Clampi

Banks can recommend to customers that have already been
impacted by Clampi that they should immediately change all
their account numbers and passwords for any financial account
they have accessed from the computer or computer network,
as well any other passwords used on that system, especially
for online bill pay sites. Clients should also consider chang-
ing their email username and password, especially if they used
email as a way to communicate with their financial and bill pay
institutions. Additionally, customers should refrain from doing
any transactions on that computer until they have consulted a
computer professional to re-image the machine.

Banks can be proactive with customers, too, by recom-
mending some simple yet effective measures to protect them
from Clampi. For instance, banks can suggest to clients that
they use an isolated, dedicated workstation for accessing
financial accounts which is separated from the rest of the
computing network and the Internet (except for those specific
financial sites required for that machine). You can also suggest
that clients harden their systems against auto run-type threats

since Trojans can also be spread by using removable drives

(such as flash drives). Businesses may even consider using an

alternate operating system for workstations that access sensi-

tive or financial data.

And, because individual clients are just as apt to stumble
across Clampi as their business counterparts, some simple,
common-sense suggestions can make all the difference:

« If you do online banking or bill paying, use a computer that
is dedicated solely to this purpose (no web surfing or email);

« Think twice before visiting small, hosted websites that fea-
ture community forums — they are not always as diligent as
they should be about security;

< Be wary of websites that don’t look professional. Also, avoid
sites that have has a “browse at your own risk” disclaimer,
or one that makes the site authors not liable for content you
might see on the site;

« Don’t count on “trial versions” of anti-virus products. These
products do not receive updates, leaving you subject to any
new threat that is introduced after the version was released;

 Actively install the recommended updates on your computer
as they become available;

< Make sure your anti-virus provider is reputable and le-
gitimate, look at their response times and coverage, and
confirm that they have signatures for detecting the latest
Trojans;

» Be cautious about free software such as download accelera-
tors or spyware removal tools or pop-up offers, which can be
embedded with malicious software.

Small Effort, Big Payoff

Clampi is real, hard to find and aggressive. By employing
some of the simple, yet effective measures outlined above,
your clients can start to shift the balance of power in their own
favor. These quick suggestions have a big payoff in terms of
protecting both business and personal accounts, and should be
employed to protect from all threats, not just Clampi.

Joe Stewart, GCIH, is the Director of Malware Research at SecureWorks. He
researches unusual Internet activity to discover emerging threats, new attack
techniques and the latest malicious code. Prior to this role, Joe was an intrusion
analyst where he handled millions of security events for SecureWorks' clients while
monitoring their corporate networks from the Secure Operations Center . He is a
SANS Global Information Assurance Certified Incident Handler (GCIH) and has
been in the information security field for four years. Additionally, Joe has published
numerous security research papers on Sobig, Migmaf, Sinit, Phatbot and other
cyber-threats and attack techniques.
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Huge New Burdens

By AMERICAN BANKERS ASSOCIATION, April 2010

However, the bill would also impose
considerable new burdens on com-
munity banks, notwithstanding the
widespread recognition that these
banks did not cause the financial crisis
and notwithstanding the fact that com-
munity banks already carry a daunting
regulatory burden—for example, some
1,700 pages of consumer regulations
and guidelines—over 50 pages for each
of the 34 people employed by the medi-
an-sized community bank. Some of the
new burdens proposed by the bill are
outlined below. Most significantly, the
legislation passed by the Senate Bank-
ing Committee would make it much

harder for community banks, already
struggling with the weak economy and
heavy regulatory burdens, to do what
is so badly needed to get their local
economies on the right track.

Consumer Financial

Protection Bureau (CFPB)

e Broad New Consumer Rules.
All banks, regardless of size, would
be subject to the new rules of the
CFPB. These rules would apply broad
new and untested standards, such as
“abusive” or “unreasonable advan-
tage,” to retail bank products. The
standards will give the CFPB wide

FEATURE

latitude to influence what products
are offered, on what terms, and under
what circumstances. While the CFPB
would not have explicit authority to
mandate the offering of “plain vanilla”
products, the regulator could make
alternatives to CFPB-favored versions
so disadvantaged that community
banks may well conclude that CFPB-
favored versions of checking accounts,
savings programs, home equity loans,
etc., are the only versions of the prod-
ucts that are safe or cost-effective to
offer from a regulatory point of view.
Examination and Enforcement
by CFPB. The CFPB would have

the authority to send examiners (in
addition to the banks’ regular ex-
aminers) into any community bank
on a “sampling basis” at the CFPB’s
discretion. There are no limits placed
on this discretion, no definition of
“sampling,” and no criteria to be met
for the CFPB to exercise this discre-
tion. CFPB may also take enforcement
actions against any bank, regardless of
size, to obtain whatever information it
deems relevant.

State Attorney General Actions.
State attorneys general would be given
authority for the first time to bring
civil actions in state or federal court
for any violation of the bill or its regu-
lations against any bank.

Deposit Reporting Require-
ments. All banks would be required
to set up an expensive mechanism to
gather and report data on the total
number and dollar amounts of depos-
its at all branches, ATMs, and other
deposit-taking facilities, geocode

the data, and segregate it based on
whether the depositor is a residential
or commercial customer.

Small Business Loan Report-
ing. All banks would have to set up
an expensive mechanism to gather
extensive additional data on all small
business loan applicants, including
whether the applicant is a woman- or
minority-owned business.

I New Burdens - continued on page 12
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@ New Burdens - continued from page 11 Rules on Securitization
e Restricting Credit. Provisions in the bill designed to

e Added Consumer Account Information. All banks
would be required, potentially at significant cost, to pro-
vide consumers with expanded access to account, transac-
tion, fee, and other information.

e Reports on Other Subjects. The CFPB may require
other reports or information from any bank or banks at
any time in any detail on any subject related to consum-
er products and services, and it has significant latitude
to disclose the information as it deems to be in the “pub-
lic interest.”

e Uneven Enforcement on Non-Banks. New consumer
rules will also apply to non-banks, but those rules are cer-
tain to be enforced strongly on banks (unlike the case with
non-banks), because banks already have in place long-
established mechanisms for examination and enforcement
that do not apply to non-bank competitors. Enforcement
on non-banks will be weak to nonexistent in many cases.
Some competitors, such as the Farm Credit System, are
explicitly exempt.

e In sum, the typical community bank will see increased
costs relating to additional regulations_that have nothing
to do with the financial crisis. These banks will be put at an
even further disadvantage to non-banks.

address problems in the securitization process are overly
broad and will greatly undermine the ability of com-
munity banks to move loans off their books to partici-
pations or securitizations, although there is no record

of there being a problem in this area with community
banks. The result will be less profitable and, in fact,
more risky community banks; more importantly, less
credit will be available.

Preemption
 New Barriers to Preemption. The pending bill would

weaken preemption standards by creating potential proce-
dural barriers to obtaining preemption decisions, imposing
new substantive requirements, and eliminating the ability
of operating subsidiaries of national banks to benefit from
preemption determinations. Many community banks have
national charters and could suddenly be subject to poten-
tially hundreds of state and local laws as their customers
traveled or moved. Banks near state lines would be particu-
larly affected.

Regulatory Dislocation
e Strangling the Thrift Charter. Thrifts would be regu-

What Do These Successful

Utah Businesses Have in Common?

PROGRESSIVE PLANTS
CENTER STAGE STUDIOS

ROYCE IMAGING TECHNOLOGIES

WITH AN SBA 504 LOAN:

They were all able to grow via an SBA 504
loan from Utah’s #1 small business lender,
Mountain West Small Business Finance.

Mountain West Small Business Finance works hand-in-hand with
Utah Banks to help small businesses with their financing needs.

It's easy to see why. When it comes to the financing of building and
equipment purchases, no other loan option is more cost effective
than an SBA 504 loan. With only a 10% down payment requirement,
low monthly payments, and a low fixed interest rate, SBA 504 loans
are exactly what your small business clients need to succeed.

® Purchase land and/or building
* Construct a new facility 8 0 1 - 474 - 3 2 3 2
* Purchase equipment WWW.mws bf_com

* Renovate or remodel
existing facilities

Call Mountain West Small Business \\\ // M oun ta l n We St

Finance today to see how we can // \ Small Business Finance

help you and your clients through the
flexibility and power of SBA 504 loans! GROWING SMALL BUSINESSES, JOBS, COMMUNITIES
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lated by either the OCC or FDIC, and federal thrift char-
ters would gradually diminish in number and relevance
going forward given that no new federal thrift charters
could be granted.

< Disrupting Existing Regulatory Jurisdictions. Many
community banks, now regulated by the Federal Reserve,
would be forced to have a new federal regulator, creating ex-
pensive disruptions and uncertainty for the sake of theoretical
regulatory efficiency.

 Making the Federal Reserve Focus Only on Big
Banks. Giving the Fed responsibility for only bank holding
companies with total assets exceeding $50 billion will skew
the Fed'’s insights into the banking industry and focus the
Fed on the largest firms. For both monetary policy and eco-
nomic regulation purposes, the Fed will develop a skewed
vision of the economy, focused on the largest institutions
and money centers to the detriment of community banks
and the communities they serve.

New Prudential Standards - More Costly

Requirements for Community Banks

« New Affiliate Transaction Rules. All banks would
have to comply with more onerous affiliate transaction and
insider lending restrictions, including new limits on the
purchases of assets subject to repurchase agreements and
securities lending transactions. Covered transactions would
have to meet collateral requirements at all times (instead of
just at the time a transaction is entered into).

 New Loan-to-One-Borrower Limits. National
bank loan-to-one-borrower limits would be applied to
all banks, thereby lowering the limits for state banks in
states that are more flexible.

* New Non-Credit Transaction Rules. New restrictions
on non-credit transactions with insiders would apply.

« New BHC Capital Requirements. Holding companies
would be subject to new rules imposing minimum capital
requirements and duties to serve as a source of strength to a
subsidiary bank.

* New Risk Committees. The Fed could require all publicly
traded BHCs to create a new risk committee responsible for
enterprise-wide risk management.

Executive Compensation and Corporate
Governance - More Rules for Community
Banks

e Say on Pay. All public companies, including many com-
munity banks, would have to comply with new “Say on Pay”
rules that give shareholders a non-binding vote on executive
compensation.

e Independent Compensation Committee. All com-
panies listed on an exchange would be required to have a
compensation committee composed solely of independent
directors.

FEATURE

« Employee Compensation Reporting. Public compa-
nies would be required to disclose, through narrative and
graphics, the relationship between executive compensa-
tion and company performance and whether company
employees are permitted to hedge their equity holdings in
the company.

In sum, the legislation — supposedly directed at address-
ing the issues that caused the financial crisis and preventing
future crises — in fact imposes huge, expensive new burdens
on innocent community banks. Community banks, already
struggling, will be put at an even further disadvantage to
non-bank competitors and will find it increasingly difficult to
compete and to serve the credit and other financial needs of
their communities. Members of Congress, including its lead-
ers, have recently stated clearly that community banks did
not cause this crisis and should not be harmed by the legisla-
tion. Yet provision after provision of the legislation will harm
community banks and undermine their future.
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MAKING THINGS HAPPEN

Supporting America’s Banking Industry

Chapman’s Bank Lending Group has represented banks in various timber
financing transactions in the Northeast and Northwest regions and is
currently assisting a bank client in financing a syndicated lumber

transaction on the West Coast.
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To learn more about what Chapman and Cutler can make
happen for you contact Stephen Tumblin at 801.320.6743
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Bank of American Fork Donates Emergency
Backpacks

On April 27 the Bank of American Fork donated 60 back-
packs to Greenwood Elementary School. Each classroom will
now be equipped with a backpack, which will contain emer-
gency preparedness items donated from local businesses,
including water, pry bars, hard hats, radios, masks, blankets
and medical supplies.

Bank of Utah Donates $1,571 to Habitat for
Humanity through USU Hoops for Homes

Utah State University students and fans weren’t the only
ones cheering each time the Aggies made a basket during home
games this past season. The local Habitat for Humanity had
a reason to celebrate as well — Bank of Utah donated $1 to
the charity for every Aggie point made. It was all part of the
locally-owned bank’s “Hoops for Homes”, which “netted” $1,571
during the 20 games of the 2009/2010 season. Bank of Utah
presented a check on-court to Habitat for Humanity during the
last men’s basketball home game.

Bank of Utah Volunteers at Cottages of Hope
Provide Free Income Tax Assistance - Netting
Local Families $920,000 in Tax Refunds

Nothing bites
more for cash-
strapped families
than having to
come up with
additional money
for income taxes.
That's why Bank
of Utah volunteers
have been provid-
ing free income tax
preparation and
advice for low-income families through Ogden’s Cottages of
Hope. The locally-owned bank reported completing nearly 455
tax returns and generating $920,000 in total tax refunds, thus
far this season.

“We have a great team of 26 people from our bank staff,
including everyone from mortgage loan specialists to trust
officers, who regularly volunteer at Cottages of Hope,” said
Scott Parkinson, Bank of Utah’s senior vice president of retail
banking. “Together they have put in nearly 651 hours screen-
ing individuals and preparing taxes. We hope our services are

Nicole Morris, Bank of Utah, with Louis and
Erika Diaz

PEOPLE

—
KUDOS

providing a lift for community members who may be struggling
financially.” Bank of Utah and Cottages of Hope estimate that
they have saved their patrons nearly $80,000 total or an aver-
age of $180 per tax return.

Wells Fargo’s Sam Sleiman, Darin Dewsnup
Named Among America’s Best Financial
Advisors by Barrons
Sam Sleiman and Darin Dewsnup
have earned ranking among Barron’s
annual Top 1,000 Financial Advisors,
announced in the weekly magazine’s
Feb. 22 issue. Sleiman and Dewsnup
account for two of only five advisors in
Utah who made the magazine’s 2010
list.
Winner’s Circle, a research organi-
zation that Barron'’s recently acquired,
produced the rankings, which
consider advisors’ assets under
management, revenue generated for
their firms, quality of service and
regulatory records. The Top 1,000 is
an expansion of Barron’s traditional
annual list of 100.

“Our outstanding reputation is
earned through the consistent efforts
and professional actions of team
members like Sam and Darin,” said
Gary Carlson, senior vice president
and regional brokerage manager for

Wells Fargo Investments. “They epitomize what Wells Fargo is
all about. We are committed to providing the very best service
and helping our customers succeed financially.

Sam Sleiman

Darin Dewsnup

SOy P

Why not convert to Soy Print toner cartridges?
Contact Lindsay Scott, Lindsay@uba.org, for details.

MAY/JUNE 2010 | UTAH BANKERS ASSOCIATION | 15



FEATURE

Banks Reach Out to ihe Commumiy to

Teach Children To Save

he Teach Children Since 1997, the campaign has reached 3.4 million

to Save program young people with the help of some 80,000 banker

) ) volunteers, an annual awareness day—Teach Children to .

is a national Save Day—and the Teach Children to Save Web site: www. Shwe of
campaign that teachchildrentosave.com. A"’

raises awareness about w

Too many young people know more about
the role that banks and text and instant messages than they do
bankers ploy in hel pi ng about budgeting and balancing a check-

book, which is scary in today’s econo-
young people develop my,” explained Laura Fisher, director
lifelong savings habits. of the ABA Education Foundation.
That's why the ABA Education Foun-
dation applauds Utah Banks for their
continued support and participation in
the Teach Children to Save program.
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1. Michelle Beal and Jessie Palmieri from Central Bank, present at 4. Judy Fisher (left) and DeAnn Betenson (right), branch managers from
Forbes Elementary School in American Fork, Utah. Central Bank the Village Bank in St. George, teaching students at Washington
Employees volunteered at several different schools throughout Utah Elementary School.

County in April and taught over 700 students. .
5. Bette Taylor, U.S. Bank teaches students at Nibley Park Elementary

2. A third-grader gives Crystal Humphreys, Zions Bank, a hug after School in Salt Lake.
Humphreys shared money-saving tips with her class on National
Teach Children to Save Day.

3. Kathy Davis from Bank of Utah, teaches students from an Ogden
charter school in the bank’s training room.

The following banks reported participating in Utah,
reaching over 15,000 students:

Bank of American Fork First National Bank of Layton U.S. Bank

Bank of Utah Heber Valley Bank Wells Fargo

Central Bank State Bank of Southern Utah Zions First National Bank
Far West Bank The Village Bank
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Claire Buck, U.S. Bank, has been named as manager of the
Foothill Branch.

Robert W. Bunce, a 32-year Utah Valley Resident, as Senior Vice
President and Area Manager for the Bank of Utah’s Orem and
Sandy Branches

Ralph E. Carlson I, U.S. Bank has been named a commercial
portfolio manager for Utah.

Amy Dunkley, Bank of American Fork, has been hired as the
mortgage production manager in the mortgage department.

Kay Furniss, Zions Bank, Provo retired after 19 years of service.

Jennifer Smith, Zions Bank, Honored on
‘Forty Under 40’ List

Jennifer Smith, senior
vice president and
director of Internal
Audit, was recently
honored on Utah
Business magazine’s
8 “Forty Under 40" list
in its February issue.

== On Feb. 25, Smith
Jennifer Smith, flanked by her colleagues, was recognized at
is honored at a luncheon celebrating Utah
Business magazine’s “Forty Under 40" list.

a luncheon, which
celebrated Utah’s
youngest business leaders, who are “entrepreneurial experts,
finance gurus and corporate executives,” according to the
magazine.

Smith told the magazine she believes vision, credibility and
compassion are the ingredients needed to be a good leader. “An
effective leader realizes his or her success is tied up in others. A
genuine concern for other’s well being is essential,” she said.

I8 | UTAH BANKERS ASSOCIATION | MAY/JUNE 2010

Stephanie Harpst, Community Relations senior manager for
Wells Fargo, Utah, has announced she will retire May 5 - after
more than 17 years of service.

Rob Isakson, manager of the Zions Bank Roy Office will retire
after 16 years of service to the bank.

Dane Jensen, JPMorgan Chase, has been promoted to Business
Banker at the East Murray branch.

Denise Jessen, JPMorgan Chase, has been promoted to Loan
Officer at the Riverton branch.

Zane Hanzon, JPMorgan Chase, has been promoted to Financial
Advisor at the Highland Drive branch.

Jake Lloyd, JPMorgan Chase, has been promoted to Vice
President and Commercial Card Product Mgr.

Mason Nowels, JPMorgan Chase, has been promoted to Loan
Officer at the Foothill branch.

Julie Patten, Central Bank has been promoted to Mortgage Loan
officer at the American Fork Office.

Jordan Smith, JPMorgan Chase, has been hired as a Business
Banking Relationship Manager |.

Gregg Taylor, Bank of American Fork, has been hired as a
Business Development Representative in the Sandy Branch.

Rex Wilkerson, Branch Manager at the Zions Bank Payson Office
will retire after 24 years of service with the bank.

Brad Willden, JPMorgan Chase, has been hired as a Business
Banking Relationship Manager I.

Brandon Woodward, JPMorgan Chase, has been promoted to
Business Banker at the University Ave. Provo branch.

Mike Anderson, Zions Bank, Receives NAIOP
Award

Mike Anderson, director of the 1031
Exchange Services department,
received the “Member of the Year”
award from the Utah chapter of
NAIOP, the Commercial Real Estate
Development Association. Anderson
has served on the board of the
Utah chapter of NAIOP for several
years and recently ended a term as
president. He was honored Feb. 9
Mike Anderson received at the UFah Commercial Real Estate
the “Member of the Year” Symposium.

award from the Utah
chapter of NAIOP.
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PEOPLE

Bank of Utah to Transition
Leadership in January 2011

Bank of Utah’s Chairman of the
Board, Frank W. Browning, an-
nounced that long-time bank presi-
dent, James C. Anderson, will retire in
December 2010, and current execu-
tive vice president and chief financial
officer, Douglas L. DeFries will be his
successor.

“We're thankful to Jim for his
thoughtful leadership and dedication
to Bank of Utah and the community
at large,” said Browning. “We will
miss working with him and wish him
a carefree and well-deserved retire-
ment. Over the next several months
Bank of Utah will be taking steps to
transition the responsibilities of his
position to Doug’s capable hands, so
when the time comes, we will have a
seamless changeover.”

Anderson was appointed as Bank
of Utah’s president in October, 1998.
During his tenure he and his team saw Bank of Utah'’s assets
grow over eight percent per year from $306 million to the
present $740 million. This growth has been accompanied by
measured and steady capital growth. In the present environ-
ment where many banks are over-leveraged, Bank of Utah
reported that its 2009 Tier 1 Capital of 9.35 percent and Total
Capital of 13.72 percent exceeded 2008 year-end figures and
were higher than its peer group of similar-sized community
banks across the country. Total 2009 capital was an all-time
high of $75.6 million at year end. At a time when many banks
are experiencing negative returns, Bank of Utah reported
earnings of $9.3 million in 2009.

Anderson has a long, distinguished career in the banking
industry, including 22 years as executive vice president and
president of the Ogden-based Bank of Utah. He also worked
in key positions at Zions First National Bank, Commercial
Security Bank, Citizens National Bank and Wells Fargo Bank.
Anderson has served in the community as chair of the Utah

James C. Anderson

Douglas L. DeFries
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Bankers Association; president of Downtown Ogden, Inc.; as
board member of the Ogden Weber Chamber of Commerce;
board member of Pacific Coast Banking School; board mem-
ber, of the Utah Department of Financial Institutions; direc-
tor of the Salt Lake Chapter of Robert Morris Associates; past
director of the Murray Rotary Club; and past president of the
Magna Chamber of Commerce. In addition, Anderson has
been an educator, teaching banking classes through the Risk
Management Association. He is a graduate of Brigham Young
University in banking and finance and also graduated from Pa-
cific Coast Banking School, the American Institute of Banking
and the National Commercial Lending School.

In 2011, DeFries will step into the role as president of Bank
of Utah, one of the most profitable community banks in the
state. He has successfully directed multiple lines of business
and treasury functions for Bank of Utah during challenging
economic times. DeFries is well prepared for this new assign-
ment, having graduated from Utah State University with a BA
in accounting and an MBA. After a becoming a manager for
Peat Marwick, Mitchell and Co. (now KPMG), DeFries began
his banking career at American Savings and Loan. In 1986,
he accepted a position at Bank of Utah, later becoming CFO
in 1992 and treasurer of BOU Bancorp, Inc. in 2000. DeFries
was voted to Bank of Utah’s board of directors in 2005. Known
for his involvement in the community, DeFries has served
as chairman for the Ogden Weber Chamber of Commerce,
chairman of the United Way of Northern Utah and chairman
of The Utah Chapter of the American Institute of Banking. He
presently serves as vice chair of the Utah Housing Corpora-
tion, and has served on the Institutional Review Board of IHC
Urban North since 1998.

“l am very pleased and humbled to be given the opportunity
to carry the Browning legacy into the future,” added DeFries.
“Jim will be leaving us in an enviable position in Utah'’s finan-
cial community, and I am committed to continuing to build
Bank of Utah by helping local business owners navigate their
way through complex financial choices for their long-term suc-
cess. The business community’s success is our success.”



Quality service you
deserve and desire at
a very competitive and
fair price.

We Offer the Following Banker Services:

Regulatory Compliance

Audit Services

Directors’ Examinations

Credit Quality Review and Evaluation

Tax Services

Internal Audit Services

Accounting Services

Technology and Business Advisory Services

>
>
>
>
>
>
>
>

We proactively provide innovative
solutions and knowledge to help our
banking clients set and meet their goals.

1329 south 800 East  801-225-6900

Orem, UT 84097 www.squire.com
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BE A HERO

Use E-Liens to Improve Lien Management

» Reduce paper title cost “The DMV specifically designed
E-Liens for financial institutions to
» Reduce time spent managing paper titles make vehicle lien transfers fast,
efficient, and simple. We hope
every financial institution will take

» Decrease the number of lost titles advantage of this service.

: : Kevin Park
» Streamlines the lien transfer process Assistant Director, Utah State DMV
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EpucATiON CORNER

A webinar is an online seminar featuring live audio and
PowerPoint slides. Everything is delivered through your PC.
No special hardware is needed; however, speakers or head-
phones are required. The program consists of 90 minutes in-
struction and 30 minutes live Q&A. Each webinar registration
provides 1 connection to the live webinar, written materials
and access to the On-Demand Webinar for 30 days follow-
ing the broadcast. You may have unlimited listeners on your
connection by PC. You will receive written materials and in-
structions prior to the seminar. UBA offers webinars through
two providers: Bankers Ed and Total Training Solutions. A
complete list and full descriptions are available on our website
at www.uba.org/education.

Wednesday, June 2 — 12:30 p.m.
Safe Deposit Webinar Series, Part 1 — Policies and
Procedures

Monday, June 7 — 12:30 p.m.
The New Mortgage Business — Part 1

Wednesday, June 9 — 12:30 p.m.
Safe Deposit Webinar Series, Part 2 - Legal
Documents & Issues

Friday, June 11 —12:30 p.m.
FACT ACT — New Accuracy and Integrity Rules

Monday, June 14 — 12:30 p.m.
The New Mortgage Business — Part 2

Thursday, June 17 — 12:30 p.m.
Mobile Banking Webinar Series: Part1—
Opportunities and Risks

Monday, June 21 — 12:30 p.m.
Dynamite Training Secrets for Everyone

Tuesday, June 22 —12:30 p.m.
Embezzlement for Investors

EVENTS & EDUCATION

Thursday, June 24 — 12:30 p.m.
ACH Risk Assessment

Monday, June 28 — 12:30 p.m.
Mobile Banking Webinar Series, Part 2 — Regulatory
and Security Issues

Thursday, July 1 —12:30 p.m.
How to Comply with Regulation Z’s Rescission Rules

Tuesday, June 1 —9:00 a.m.
Implementing FACT Act Accuracy & Integrity Rules:
Section 312

Wednesday, June 2 — 9:00 a.m.
Underwriting Tax Returns for Residential Loans

Wednesday, June 2 — 12:30 p.m.
Officer Calling: Prospecting, Preparing &
Presentation

Thursday, June 3—9:00 a.m.
Energizing Employees
Tuesday, June 8 — 9:00 a.m.

A Few Months Into the New RESPA — Lessons
Learned So Far and a Checkup

Tuesday, June 8 —12:30 p.m.
FDIC Insurance: What Your Customers Want to Know

Wednesday, June 9 — 12:30 p.m.
Dealing with Work Appearance, Hygiene and
Workforce Styles

Thursday, June 10 — 9:00 a.m.

Paper Checks, Remote Deposit Capture, ACH &
Electronic Transfers: What Law Applies & Who is
Liable?

Thursday, June 17 —9:00 a.m.
Safe Deposit Security & Liability & Self Service Boxes
(2010 Update)

Tuesday, June 22 —9:00 a.m.
A Look at Compliance From the Loan Officer’s
Perspective — The Transaction From Start to Finish

Tuesday, June 22 — noon
Compliance Perspectives: A Monthly Update (one
hour)

Wednesday, July 7 —9:00 a.m.
Meetings of the Mind

Thursday, July 8 —9:00 a.m.
The ALCO Process — Time for a Tune-up
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KRAFT Singles Tuesday Night Tickets:
Visit www.kraftsingles.com for more info!

Wed: Wienerschnitzel $1 Hot Dogs @

REN S REN © Wi

| FIREWORKS NIGHTS 25 Aoy

All games are MT.
Subject to change

Fri & Sat: Zero Fatalities Post-Game Kids Run Kids 12 & under

Sun: Good Neighbor Pharmacy Super Sunday 2 for 1
Tickets. Stop by any Good Neighbor Pharmacy
JemawsR o get your coupon (excludes July 4.)

SINGLE GAME TICKETS: CALL 801-355-SEAT(7328), SLBEES.COM,

SMITH'S TIX LOCATIONS OR THE SPRING MOBILE BALLPARK BOX OFFICE

GRrouP TiCKETS

Discounted ticket pricing available for groups of 20 or more. Add on meals
and beverages from %6.50 per person. The Birthday Package even includes scoreboard and P.A. recognition!

10-Game WEEKkenD PLANS
Discounted ticket packages to Friday and Saturday night games.

Ticker VOUCHERS

Flexible ticket packages not only offer you a discount over individual ticket pricing, you can use your tickets in
any combination you want! Packages of 10 - 100 vouchers available.

FOR SEASON TICKETS, GROUPS OR MULTIPLE GAME TICKET PACKAGES,

CALL 801-325-BASE(2273).



BanclInsure

5005 N. Lincoln Boulevard
Oklahoma City, OK 73105-3324
Tel: (800) 682-1630

Fax: (405) 290-5778

Contact: Mitch Laycock

Email: mlaycock@bancinsure.com

BancSource

PO Box 13429

Salem, OR 97309-1429

Tel: (503) 581-3522

Fax: (503) 581-8714

Contact: Gene Meyer

Email: gmeyer@banc-source.com

Bank Financial Services Group
P.0. Box 11505

Bozeman, MT 59719-1505

Tel: 406-581-2066

Contact: G. Douglas Hartzheim
Email: dhartzheim@bfsgroup.xom

Bank of America

901 Main St.,15th Flr
Dallas, TX 75202-3735
Tel: (214) 209-0628
Fax: (214) 209-0640
Contact: Paul Stranz

Email: paul.stranz@bankofamerica.com

Bankers’ Bank of the West
1099 18th St., Suite 2700
Denver, CO 80202-1927

Tel: (303) 291-3700

Fax: (303) 291-3710

Contact: Carl Gebhardt

Email: cgebhardt@bbwest.com

BMA Management Support Corp.

2151 South 3600 West

West Valley City, UT 84119-1121
Tel: (801)978-0200

Fax: (801) 974-5409

Contact: Gary Matern

Email: gmatern@bmacorp.com

UBA Associate Members

Brinks, Inc.

1070 West Parkway

Salt Lake City, UT 84119-1504

Tel: (801) 978-9420

Fax: (801) 978-9424

Contact: Jack Gardner

Email: jack.gardner@brinksinc.com

Callister, Nebeker & McCullough
10 E South Temple, Ste 900

Salt Lake City, UT 84133-1115
Tel: (801) 530-7300

Fax: (801) 364-9127

Contact: W. Jeffrey Fillmore
Email: JFillmore@cnmlaw.com

CashMan Services

568 E 1700 S, #6
American Fork, UT 84003
Tel: (801) 855-5274
Contact: Aaron Hoopes

Email: aaron@cmatm.com

Central States Family of Companies
1627 E. Geddes Circle North
Centennial, CO 80122

Tel: (303) 290-8901

Contact: Scott Sexson

Email: ssexson@cso.com

Chapman and Cutler, LLP
201 S Main, Ste 2000

Salt Lake City, UT 84111-2298
Tel: (801) 320-6743

Fax: (801) 359-8256

Contact: Stephen M. Tumblin
Email: tumblin@chapman.com

CollectionCenter, Inc.
411 W 7200 S Ste 303
Midvale, UT 84047
Tel: 800-864-4416
Contact: Roger Autrey
Email: roger@ictnet.net

M UBA Associate Members

- continued on page 25

Window &
Carpet Cleaning

Call Wayne Bohman

7801.336.0564

Commercial, Residential, Construction Clean-Up
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Il UBA Associate Members - continued from page 25

Entech

8535 S 700 W, Ste 1-A

Sandy, UT 84070

Tel: (801) 542-8045

Fax: (801) 542-8047

Contact: Jason Korth

Email: Jason.Korth@entechpro.com

Environmental Data Resources, Inc.
440 Wheelers Farms Road

Milford, CT 06461

Tel: (800) 265-2322

Fax: (201) 282-3815

Contact: Noel May

Email: nmay@edrnet.com

Federal Home Loan Bank of Seattle
1501 Fourth Ave, Ste 1800

Seattle, WA 98101-1636

Tel: (206) 340-2344

Fax: (206) 340-8711

Contact: Jim Mochizuki

Email: jimm@fhlbsea.com

Fiserv

5018 Cordoniz St. NW
Albuquerque, NM 87120-2051
Tel: (505) 890-8449

Fax: (505) 890-8452

Contact: Rob Durham

Email: rob.durham@fiserv.com

FPS Gold

1525 W. 820 N.

Provo, UT 84601-1342

Tel: (801)429-2126
Contact: Matt DeVisser
Email: mattd@fps-gold.com

George K. Baum & Company
717 17th St., #2500

Denver, CO 80202-3354

Tel: (303)391-5413

Fax: (303) 293-2381

Contact: Michael Pietrafeso
Email: pietrafeso@gkbaum.com

Harland Clark

4867 Harold Gatty Drive

Salt Lake City, UT 84116-2815

Tel: (801)537-1040

Contact: Michael Kelly

Email: Michael.Kelly@harlandclarke.com

Holland & Hart

60 E South Temple, Ste 200
Salt Lake City, UT 84111-1007
Tel: (801) 799-5818

Fax: (801) 799-5700

Contact: Sherilyn Olsen

Email: solsen@hollandhart.com

Jack Henry & Associates
663 W Hwy 60, PO Box 807
Monett, MO 65708-0807
Tel: (417)235-6652

Contact: Jeremy Mercer

Jefferson Wells International

2825 E Cottonwood Pkwy, Ste 500

Salt Lake City, UT 84121-7060

Tel: (801) 924-1103

Contact: Ryan K. Schmidt

Email: ryan.schmidt@jeffersonwells.com

John M. Floyd & Associates
125 N. Burnet Drive

Baytown, TX 77520

Tel: (800) 809-2307

Contact: Michelle Fox

Email: michelle.fox@jmfa.com

Kirton & McConkie

60 E South Temple, Ste 1800
Salt Lake City, UT 84111
Tel: (801) 328-3600

Contact: Gary Winger
Email:gwinger@kmclaw.com

Loomis Armored USA

2535 W California Ave

Salt Lake City, UT 84104-4527

Tel: (801) 736-0215

Fax: (801) 736-0220

Contact: Jon Donohoo

Email: jon.donohoo@us.loomis.com

McGladrey & Pullen, LLP

300 S Fourth St., Ste 600

Las Vegas, NV 89101-6017

Tel: (702) 759-4008

Fax: (702) 759-4063

Contact: Todd Sorenson

Email: Todd.Sorenson@rsmi.com

Moss Adams, LLP

601 W Riverside Ave, St 1800

Spokane, WA 99201

Tel: (509) 747-2600

Fax: (509) 624-5129

Contact: Mike Thronson

Email: mike.thronson@mossadams.com

Mountain West Small Business Finance
2595 E 3300 S

Salt Lake City, UT 84109-2727

Tel: (801) 474-3232

Fax: (801) 493-0111

Contact: Steve Suite

Email: steve@mwsbf.com
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Pacific Coast Bankers’ Bank
340 Pine Street, Suite 401

San Francisco, CA 94104-3238
Tel: 801-280-3147

Fax: (801) 282-2703

Contact: Christina Dabalos
Email: cdabalos@pcbb.com

Premier Data Corporation

2182 S West Temple

Salt Lake City, UT 84115-2531
Tel: (801) 521-3282

Fax: (801) 521-1846

Contact: Ed Cameron

Email: ecameron@pdatacorp.com

PriceWaterhouseCoopers

201 S Main St, Suite 900

Salt Lake City, UT 84111-2207
Tel: (801) 531-9666

Fax: (801) 933-8106

Contact: Ryan Dent

Email: ryan.j.dent@us.pwc.com

Prince, Yeates & Geldzahler
175 East 400 South, Suite 900
Salt Lake City, UT 84111

Tel: (801) 524-1000

Fax: (801) 524-1098

Contact: William Marsden
Email: wgm@princeyeates.com

Promontory Financial Group, LLC
One Embarcadero Center, Suite 3840
San Francisco, CA 94111

Tel: (415) 321-6408,

Contact: Jeanine Catalano

Email: jcatalano@promontory.com

Ray Quinney & Nebeker

36 S State Street, Ste 1400
Salt Lake City, UT 84111-1451
Tel: (801) 532-1500

Fax: (801) 532-7543

Contact: Kevin Glade

Email: kglade@rgn.com

Richards Brandt Miller & Nelson
299 S Main Street, 15th Floor

Salt Lake City, UT 84111-1919
Tel: (801) 531-2000

Fax: (801) 532-5506

Contact: Wayne Bennett

Email: wayne-bennett@rbmn.com

SecureWorks

One Concourse Pkwy, Ste 500
Atlanta, GA 30328

Tel: (404) 486-4408

Contact: Rick Malec

Email: rmalec@secureworks.com

Simpson & Company, CPAs
1111 E Brickyard Road, Ste 112
Salt Lake City, UT 84106-2592
Tel: (801) 484-5206

Fax: (801) 484-5478

Contact: Richard McRae

Email: rmcrae@simpson-co.com

Snell & Wilmer, LLP

15 W South Temple, Ste 1200
Salt Lake City, UT 84101-1547
Tel: (801) 257-1900

Fax: (801) 257-1800

Contact: Brian Cunningham
Email: bcunningham@swlaw.com

Squire & Company, PC
1329 S 800 E

Orem, UT 84097-7737
Tel: (801) 225-6900

Fax: (801) 226-7739
Contact: Michael Beach
Email: mikeb@squire.com

Supernal Software

Maria Norberg

3128 South Ave

La Crosse, WI 54601-6720

Tel: (608) 785-7101

Contact: Maria Norberg

Email: mnorberg@supernal.com

Travelers

6060 S Willow Drive
Greenwood Village, CO 80111
Tel: (720) 200-8275

Fax: (720) 200-8325

Contact: Mike Saccone

Email: msaccone@travelers.com

Utah Interactive

30 E Broadway, Ste 300

Salt Lake City, UT 84111-2262
Tel: (801) 903-8428

Fax: (801) 983-0282

Contact: Sara Wiatts

Email: sara@utahinteractive.org

Vancott Law Firm

36 South State Street, Suite 1900
Salt Lake City, UT 84111-1478
Tel: (801) 532-3333

Fax: (801) 534-0058

Contact: Michael O’Brien
Email: mobrien@vancott.com

Zoolender.com

391 N Main St, #1

Spanish Fork, UT 84660
Tel: 801-798-9111

Contact: Anthony M. Powell
Email: amp@zoolender.com



WINNER

BEST OF STATE

UTAH 2009

KEVEN ROWE

» Brings over 20 years of experience in closing and restructuring
complex real estate and commercial finance transactions.

» Demonstrates extraordinary leadership as President of the firm

and head of its Real Estate Finance, Commercial Finance and

Commercial Banking Practice Groups.

» Still believes he can take his son in a golf match or a bike ride.

al

As an attorney in the Jones Waldo Real Estate Department, Keven leads a group of seasoned attorneys
ONE S uniquely suited to solve the financial restructuring challenges facing lenders and borrowers today. Just
'ALDO another reason why such a wide range of clients trust us with their most important legal work. All of us,

and each of us, make Jones Waldo one of the most respected law firms in the state.

Attorneys  Est. 1875

JONESWALDO.COM + 801-521-3200
SALT LAKE CITY + ST. GEORGE + PARK CITY + CHICAGO METRO
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