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VIEWPOINTS

THE BOTTOM
LINE

By Howard Headlee,
UBA President

Our Bottom Line is You
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Don’t Believe Everything

You Think!

am constantly reminding folks when it comes to the

national media, “Don’t believe everything you hear.”

The more they talk, the more | realize they don’t

know much about banking; their main purpose is
not to educate, but to sell advertising. However, | have
also recently stumbled upon some more great advice,
“Don’t believe everything you think.”

Experts say we have on average
about 60,000 thoughts a day. And of
those 60,000 thoughts, about 95% of
them are the same thoughts we had
yesterday. The worst part about this
merry-go-round of thoughts is that
for the average person, these habitual
thoughts have a negative bias. I would
guess this is especially true during the
current economic turmoil. But here’s
the good news: the majority of our
negative thoughts are not even true!
Nonetheless, they can still have a devas-
tating impact on our health.

I am not suggesting that we should
not wrestle with the very real challenges
facing our economy or our banks. But |
am suggesting that our ability to resolve
our real problems will have a lot to do
with how we think about the ones that
may not even exist.

A leading brain researcher said,
“Based on what we know about the

plasticity of the brain, we can think of
happiness as a skill no different from
learning to play a musical instrument.
It is possible to train our minds to be
happy.” And | believe that it is in this
state of happiness, despite the stress
around us, that we find the creative
and innovative solutions to the chal-
lenges we face.

So first of all, don’t believe every-
thing you think. Challenge the habitual
negative thoughts, write them down,
disprove them, and then set them aside.
They are typically unproductive and
rob you of your energy to innovate and
solve your real problems.

One way to do this is to amplify
the happy things—even the smallest
things. Celebrate them internally and
celebrate them with others. Many of

M The Bottom Line - continued on page 6
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A Prudent
Decision

to Weather the Storm
IN Salt Lake

lived my college years in central Alabama, where
hurricane season would occasionally “move north”
and force our college into lockdown mode. The fac-
ulty and students would batten down the hatches,
stock up on potato chips and Tab (I am dating myself!),
and would play bridge for hours until the storm cleared.
| never feared for our safety because we had the security

of being together.

This year’s UBA Convention will
be similar to these “hurricane parties,”
as we called them growing up. Rather
than holding the annual meeting in
Sun Valley, the UBA’s Board has opted
to hunker down in our state’s capital,
where we can join together to weather
the economic storm from the comfort of
a local hotel.

We made our prudent decision to
move the location in part because of
increased public scrutiny of how banks
are spending money, including TARP
funds. New criticisms surrounding
banks taking “bail-out” money and go-
ing to resorts would be sure to surface.

The decision also makes sense as
our member banks work to control ex-
penses and limit the time their employ-
ees are away from their offices during
this economic downturn.

Some have asked: why still have a
convention if it’s not in Sun Valley?

The answer is because now, more than
ever, our industry is strengthened
when we come together. The UBA'’s
member banks will benefit by band-
ing collectively, sharing solutions, and
learning from great speakers who will
address critical topics and provide
some useful insights.

The UBA’s mission is to “protect”
and “promote” the banking industry.
Shifting the convention location will not
only protect our image and our pock-
etbooks, it will offer communal shelter
during these tumultuous times.

CHAIRMAN’S
MESSAGE

By LeeAnne Linderman,
UBA Chairman
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M The Bottom Line - continued from page 4
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“The future isn’t
what it used to be.”

— Yogi Berra
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WASHINGTON
UPDATE

By Edward L. Yingling,
President and CEO,
American Bankers Association

A Regulatory Reform

Roadmap

ur ABA Future Regulatory Reform Task

Force has developed a set of principles that

will guide our industry in the challenging

months ahead as the new administration
and Congress get down to business.

Regulatory reform is very much front
and center among lawmakers and poli-
cymakers. It is absolutely critical—as we
move forward—that we get this right.

Bankers representing a broad cross-
section of our industry served on the
ABA Future Regulatory Reform Task
Force. The principles established by the
task force were also approved by ABA’s
Board of Directors. These principles rec-
ognize both where our industry is coming
from—the critical role that banks play in
our economy—and where we need to go.

Banks have been, and will continue
to be, the primary institutions for sav-
ing, lending, and financing economic
growth in our nation’s communities.
Banks are also the leading players in the
payments system and the only institu-
tions that can be found participating
in every stage of the payments system.
Because our nation’s banks are held to
high standards of financial strength and
integrity of operations, they are well-po-
sitioned to serve as engines of economic
recovery and to provide continued eco-
nomic growth and development.

We support a regulatory program
that fosters a climate in which we can
build on these accomplishments and
continue our progress in providing
more and better services to more people
and businesses at lower costs.

The principles our task force
developed call for reforms that focus

on solving the problem. Broadly put,
the central objective of reform efforts
should be enhancing the ability of all
financial institutions to meet the needs
of their customers.

We also believe Congress should be
careful not to impose new regulations
on the banking sector, which did not
cause our current crisis and continues
to provide credit. Instead, Congress
should remove unnecessary regula-
tions that impede sound lending and
efficient operations.

Our principles emphasize that
FDIC-insured financial institutions
are not the problem. The bank regu-
latory supervision process has been
demonstrated to be the most effective
approach in minimizing systemic and
individual institution safety and sound-
ness risk. Congress should focus on the
inadequately and ineffectively regulated
sectors of the financial services industry
that caused the crisis.

We also recognize that the cur-
rent system of bank regulators has
many advantages. These advantages
should be preserved as the system is
enhanced to address systemic risk and
non-bank resolutions.

We support the roles of the Office
of the Comptroller of the Currency,
Federal Deposit Insurance Corp.,
Federal Reserve, the Office of Thrift
Supervision, and the state banking

8 | UTAH BANKERS ASSOCIATION | MARCH/APRIL 2009



commissioners with regard to their diverse responsibilities
and charters within the U.S. banking system.

The dual banking system is essential to promote an ef-
ficient and competitive banking sector. Charter choice and
choice of ownership structure are essential to a dynamic, in-
novative banking sector that responds to changing consumer
needs, customer preferences, and economic conditions.

We are strongly opposed to charter consolidation. Unlike
the flexibility and business options available under charter
choice, a consolidated universal charter would be unlikely to
serve evolving customer needs or encourage market innova-
tion. Diversity of ownership, including S corporations, limited
liability corporations, mutual ownership, and other forms of
privately held and publicly traded banks should be strength-
ened. Diversity of business models is a distinctive feature of
American banking that should be fostered.

We support having a regulator with explicit systemic risk re-
sponsibility. (It is widely expected that the Fed will be given this
role.) Systemic risk oversight should utilize existing regulatory
structures to the maximum extent possible and involve a limited
number of large market participants, both bank and non-bank.
The primary responsibility of the systemic risk regulator should
be to protect the economy from major shocks. The systemic risk
regulator should pursue this objective by gathering information,
monitoring exposures throughout the system, and taking action

VIEWPOINTS

in coordination with other domestic and international supervi-
sors to reduce the risk of shocks to the economy.

The ABA will also support giving the Fed broader author-
ity over the growing number of non-bank participants in the
payments system.

There should not be a new consumer regulator for finan-
cial institutions (a concept that was proposed by the Bush
Treasury and has some Democratic support). Safety and
soundness implications, financial risk, consumer protection,
and other relevant issues need to be considered together by
the regulator of each institution.

A new system for the establishment of accounting rules—
that makes standard-setters accountable and considers the
real-world effects of accounting rules—needs to be created in
recognition of the critical importance of accounting rules to
systemic risk and economic activity. Accounting should be a
reflection of economic reality and not a driver. Rules, such as
loan-loss reserves and fair value accounting, should minimize
pro-cyclical effects that reinforce booms and busts.

There is much more. Stay tuned, get involved, and remain
engaged. Working together, we can create success during a
challenging year ahead.

Reach Ed Yingling by e-mail at ed.yingling@aba.com.

There's a reason Mountain West Small Busine

nance is Utah's #1 small business lender.

small business BlG VlSlON

For more information:
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busi Thé Sa
Mwsgg :
" ) 998 Natjgpya: What an SBA 504 Loan can do for you:
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n a year of upheaval in the economy the Utah State

Legislature concluded its 2009 session on March

12th rather quietly. There was no rush to finish ac-

tion on bills before the midnight deadline as they
adjourned around 11:00 p.m.

Utah’s legislators worked diligently
on a number of issues, but their primary
task was to balance a $10.6B budget that
many said could not be balanced with tax
increases. In the end, the state “back-
filled” many of the projected cuts with the
one-time federal stimulus monies; there-
fore, if the economy and state budget
revenues don’t turn around soon the cuts
could be even more drastic next year.

We were stunned to find out after
the fact, that budget leaders for the
first time ever used nearly $400,000 of
reserves from the restricted fund of the
Department of Financial Institutions to
balance the budget. This amounts to a
tax targeting state chartered banks and
credit unions. Our legislative friends
were very upset to learn this had hap-
pened. We are still trying to determine
how we can keep this from happening
“under the radar” in the future.
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On a positive note, a $10 million
housing stimulus proposal developed
by the Governor’s Housing Action Com-
mittee, which included a number of
bankers, was adopted by the legislature.
(It was eerily similar to a proposal put
forward by the UBA and Home Builders
during last year’s legislative session.)

There were many bills that had
the potential of negatively impacting
the banking industry, but thanks to
careful monitoring and collaboration
with our many friends on the hill, 1
think we were able to avoid any known
negative outcomes.

Below is a brief summary of some of
the most significant issues:

3SSB 270 Gift Card Amendments

This bill started as an initiative to
exempt gift cards that carry no expira-
tion date and no dormancy fees from

Utah’s escheatment law. However,

the State Treasurer claimed it would
cost the state $120,000 per year in

an attempt to kill the bill. 1t was

later discovered that $120,000 was
the entire amount escheated for all

gift cards, gift certificates and credit
memos. When the Treasurer refused
to lower the fiscal note, the bill was
delayed for two years but amended

to exempt all gift cards, gift certifi-
cates and credit memos from the state
escheatment law. It passed 70-4 in the
House and 28-0 in the Senate. Thanks
to the work of Frank Pignanelli at the
UAFS, Shelly Tuescher from American
Express and, our friends at the Retail
Merchants Association, all this was
accomplished in about 5 hours on the
last day of the session.

HB 438 Foreclosure Clarifications

This bill would have modified
Utah’s one action rule to require lend-
ers to foreclose against real estate
before pursuing remedies from any
guarantor. Luckily the sponsor is a
good friend of our industry and when
informed of our concerns, the bill was
held in rules and died.



SB 230 Construction Payment Amendments

We spent a lot of time negotiating with the general con-
tractors and the sub-contractors on this bill and I thank all
the bankers who provided important input. We were able to
get the bill to a point where we were not opposed, but it was
amended on the last night to make the entire process volun-
tary which effectively guts the new provisions.

HB 286 Regulation of Lending by the DFI

This bill was important to bring Utah’s mortgage lending
laws applicable to banks into compliance with the recently
passed SAFE Act. It's passage now ensures that HUD will not
take over regulation of mortgage lending in Utah.

HB 285 Loss of Personal Information

This bill would have given Utah the worst and most un-
workable data breach law in the country. Luckily, the sponsor
is a close friend of the industry and pulled the bill when he
learned of our concerns.

HB 111

This bill would have been the first attempt to cap interest
rates and fees on payday and title lenders. While it would not
have impacted the banks, we were concerned about it becom-
ing a slippery slope. The failed in its first committee vote.

Aside from the work on Utah’s Capitol Hill it we have
spent considerable efforts on issue in Washington D.C.

The ABA-state association task force on FDIC'’s Special
Assessment is meeting regularly to manage all viable al-

ternatives to FDIC’s emergency assessment. Despite FDIC
Chairman Sheila Bair’s announcement that the agency will
cut the assessment if the FDIC’s line of credit is increased,
the association remains deeply concerned about the impact
on its member banks of any special assessment. One option
for potential relief is the allocation of fees for the Temporary
Liquidity Guarantee program to the fund which could provide
another couple basis points of relief.

ABA and UBA continue to lead the effort against Mark-to-
Market accounting by calling for quick action on MTM rules,
including improvements to accounting for “other than tempo-
rary impairment.” Based on ABA’s and the state association’s
efforts congress and regulators have agreed to address the
issue in depth prompting the FASB and the SEC to commit to
action within the next three weeks.

Significant efforts are also underway to manage mortgage
reform and oppose additional commercial lending for credit
unions, just to name a few.

Although Utah’s legislators are often criticized in the
media as being too conservative, backward, overly zealous
in some areas and even unethical, insiders know that they
are some of the most dedicated and hardworking individuals
around. Although you may not always appreciate the issues
that they are working to manage, not agree with their perspec-
tive on them, you have to give them credit for excellent and
hard work, on a minimal salary with only the best interest of
Utah and its citizens in mind. Kudos for a job well done!

-l
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Security 101.:
Building a Computer Security

Incident Response Plan

By SecureWorks

hen a breach occurs, being well-prepared
to respond can mean the difference be-
tween a minor event and a widespread
incident. And with Internet threats growing
In number and sophistication, having a Computer Se-
curity Incident Response Plan (CSIRP) is more important

now than it ever has been.

A CSIRP provides invaluable guid-
ance amidst the chaos and urgency of
a security breach. Without a CSIRP in
place, organizations find themselves
wasting time and resources as they
scramble to respond — leading to higher
costs and more damaging incidents.

What is the purpose of a CSIRP?

A Computer Security Incident Re-
sponse Plan provides structured guid-
ance for mitigating a successful attack,
whether by an outside assailant or a ma-

licious insider, on your IT systems and
data. Specifically, a CSIRP helps you:

» Determine what happened

» Determine how it happened

» Assess the impact/damage

» Contain the incident to prevent
further damage

Recover from the incident

Prevent similar incidents in the future
Identify the attacker (if possible)
Document the incident

v v v WV

Preparing a CSIRP

For a CSIRP to be effective during
crisis, it must have an appropriate bal-
ance of thoroughness and usability. It's
not possible to conceive of every poten-
tial attack you could face in the future.
Even if it were possible, the resulting
lists of procedures would be so exten-
sive that referencing them during a cri-
sis would be too time-consuming to be
useful. When developing your CSIRP,
you want to build flexible guidelines for
response and recovery that can be read-
ily applied to any incident situation.

The first step towards developing a
CSIRP that is both flexible and thor-
ough is determining the set of priorities
that will govern your response activi-
ties. For example, if your organization
is a hospital your first priority during a
security incident is to prevent the loss
of life. So during a security incident,
actions to prevent the loss of life super-
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sede all others. Establishing priorities will align your response
activities with what is best for your organization.

Once you have established your priorities, the next
CSIRP development step is defining generic action plans for
common incident situations that lay out high-level proce-
dures for response and recovery based on those priorities.
For example, upon receiving a report of abnormal host
behavior an initial plan for action may be to first isolate the
system and then review available information from secu-
rity controls such as anti-virus, host intrusion prevention
software and network and host logs to verify the abnormal
behavior and determine if there is an incident. Having action
plans in place removes ambiguity regarding how to best fol-
low priorities in a given situation.

A CSIRP also needs to define roles and responsibili-
ties during an incident to eliminate potential confusion and
delays during the response and recovery process. This means
not only assigning responsibility for specific tasks but also
granting appropriate levels of authority to those involved
in response activities. Even with guidelines and priorities
established, decisions will have to be made while respond-
ing to an incident. Select members of your CSIRP team need
to have sufficient authorization to make those decisions and
take action accordingly in a timely fashion. There also needs
to be clear escalation paths to any individuals whose approval
is needed prior to taking actions that will have a significant
impact on the organization.

CSIRP Review and Testing

Once you have prepared your CSIRP, it needs to be re-
viewed and tested to see how it performs and identify areas in
need of improvement. Periodic reviews should be performed
on a regular basis afterwards to ensure it is up-to-date. Table-
top exercises where the CSIRP team is placed in theoretical
incident situations and walks through response and recovery
activities are a very good way to evaluate CSIRP performance
and familiarize team members with their roles and responsi-
bilities. You can also conduct war games where you execute
a full incident scenario in a simulated environment complete
with “bad actors” going up against your response team. This is
a good way to test more mature CSIRP plans that have already
been subject to numerous tabletop exercises and reviews.

You should also conduct a “lessons learned” session with
CSIRP team members after you experience a real security inci-
dent to take advantage of the opportunity to review CSIRP ef-
fectiveness. Were your priorities correct and properly aligned
with your organization’s goals? Were action plans sufficient
to minimize incident impact? Analyzing CSIRP performance
after an incident will help you identify revisions that can be
made to improve CSIRP effectiveness during future incidents.

FEATURE

A Backgrounder

on the Capital
Purchase Program

t's important to note that the Treasury programs that
use funds to help a failing institution are not the same
as the department’s Capital Purchase Program, which
is for healthy banks only.

Many of these healthy banks were asked or directed to
take CPP funds. The government money is a capital injec-
tion—an ownership stake in healthy banks. This is not
money that is used directly for lending, but is combined
with new deposits to support lending many times the
level of new capital.

Here are some more details about the CPP:
P> Capital goes into an existing capital account that sup-
ports all loans and is not allocated loan by loan. Bank
call reports will show if a bank has increased its lend-
ing, but each bank is different with specific markets
and business considerations. The capital will support
additional lending to businesses and consumers, help
homeowners avoid foreclosure and perhaps assist the
government by acquiring weak financial institutions.
P Treasury will make billions of dollars under this
proposal. The net cash inflow to the Treasury from the
investment is over $30 billion, since banks pay for the
use of this money. Moreover, publicly traded banks
issued warrants, conservatively valued at between $10
billion and $15 billion. The total return to the govern-
ment will likely be between $40 billion and $45 billion.
P For every dollar of capital invested, banks can lend up
to $7, provided they raise $6 in new deposits and have
qualified businesses or individuals that want to borrow.

Banks have incentives to make loans; that’s how they

will make the money to pay Treasury for the use of the
money and warrants on the capital, which will increase
in value as banks make money and their stock rises. But
the regulators are asking for tighter lending standards,
and no one will benefit from the making of bad loans.

» New loans are being made to individuals and busi-
nesses. As of December 2008, 156 of the nation’s

8,400 banks had received funds under the CPP.

Submitted by the American Bankers Association. For additional information
contact ABA's Brian Nixon.
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Home Savings Bank Celebrates
30-Year Career and 90th Birthday of

Elaine J. Sorensen

By Arlene Valdez, Home Savings Bank

hen most bankers are contemplating retirement and dreaming of golf

and world travel, Elaine J. Sorensen began her banking career at the

age of 60. Home Savings Bank of Salt Lake City will be honoring Elaine’s

30-year career at the same time that she will be celebrating her 90th
birthday. April 27, 2009 will be a special day for those two reasons.

“Elaine is an amazing banker, who maintains daily office
hours and is responsible for the majority of our IRA deposit
portfolio,” states Arlene Valdez, Retail Banking Manager.

“Our customers love their interaction with Elaine, and
her ability to deliver a level of service beyond their expecta-
tions is a standard that all bankers should strive for.” Not
only does she know her customers, but often knows their
extended family members over many generations. “Elaine
brings a tradition of true community banking to an environ-
ment that is rapidly changing.”

Elaine began her career in 1979 after successfully raising
her family of four children.

She and her deceased husband, J. Gordon Sorensen, were
part of the original founders of Home Savings Bank in 1961.
Home Savings Bank has continued to grow from that initial
investment from one location in the Sugarhouse area to an
additional two branches in Park City and Draper. The bank is
a full service community bank with a strong history of local
lending and deposit products.

“l would describe her as having a zest for life, a love of fam-
ily, friends, and animals. She teaches through example, and is
uninhibited to express her opinion. Her philosophy of work is:
work is a blessing and not to be considered drudgery. She is an
inspiration to all.” These are the comments John G. Sorensen,
President had to share when asked about Elaine’s career.

Elaine is not one to stand idly by while the banking envi-
ronment is constantly changing.

She has seen many changes in banking during her 30 year
career of which she has embraced and grown with. When she
started, the use of software and computer systems on the front
line of banking was a very new feature. She has embraced the
digital age with gusto. One thing that has not changed is her
commitment to high quality customer service and the commu-
nity banking spirit. When asked when she plans to retire, her
response is, “Never, | love my job!”
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Elaine with her son John Sorensen, President & CEO of Home Savings Bank.
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PEOPLE

BANKERS

Andrew Adamson, Barnes Banking Co., has been
named Branch Manager at the 431 East 400 South
Branch in Salt Lake.

Heidi S. Bleggi, AmBank, has been named Execu-
tive Vice President.

Tyler Michael Heaps, Central Bank, has been hired
as a Mortgage Loan Officer working out of the Spanish
Fork Office.

Becky lvins, Bank of American Fork, has been hired
as a mortgage loan officer based out of the bank’s Finan-
cial Center in American Fork.

George Hofmann, Zions First National Bank,
Executive Vice President and Director of Business Bank-

ing, was presented with a Legacy of Excellence Award by
the Salt Lake Junior League at the organization’s holiday
lunch on Dec. 6. Hofmann received the award in recog-
nition of his four years of service on the organization’s
Community Advisory Board and for his service as its
chairman.

Tracey Olson, Bank of American Fork, has been
promoted to Assistant Vice President and Operations
Manager for the bank’s Draper branch.

Lloyd Sedillo, Barnes Banking Co., has been named
Branch Manager at the 1120 South State Branch in Orem.

Sunny Street, AmBank, has been named Vice Presi-
dent.
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« Real Time Internet Banking P) PREMIER DATA

C ORPORATI ON
Powerful & Secure Banking Services

* Health Savings Accounts
® Check 21/Image Exchange

* Imaged or CD Monthly
Statements

* Automated Call Report
¢ Document Imaging
* Lockbox Processing

* [tem Processing and Imaging * Local Service and Support

Call Ed Cameron

801-521-3282

ecameron@pdatacorp.com

» Internet/Email Service
* |T| Software
e ATM Services

* Merchant Capture
* |ndustrial Bank Services
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PEOPLE

I
BANK KUDOS

Bank of American Fork celebrated the grand open-
ing of its Saratoga Springs branch on Feb. 19. The bank’s 12th
branch is located at 1543 N. Redwood Road and will service
customers in Saratoga Springs and the surrounding areas of
Eagle Mountain and Lehi.

“Bank of American Fork’s Saratoga Springs branch will of-
fer our exceptional brand of service to existing customers and
also to any new customers who are seeking a better banking
experience,” said Jim Miller, branch manager. “We're thrilled
to be in this community and look forward to working with the
citizens and businesses of Saratoga Springs.”

Central Bank was able to help several families this past
Christmas season with the Central Bank Angel Tree program.
Many community members participated by donating to the
Angel Tree and then Central Bank was able to match the
amount and purchase clothing, winter coats, toys, and grocer-

ies for many families within the community. Central Bank
feels the program was a huge success and would like to thank
all who participated in anyway.

Zions Bank Opens Innovative Branch at Inter-
mountain Medical Center

Managing the triage of personal and business finance can
be a challenge for busy medical professionals. That's why
Zions Bank is bringing them convenience and specialized ser-
vices by opening an innovative new office within Intermoun-
tain Medical Center, the largest hospital in the Intermountain
West that serves six surrounding states.

The new Zions+Med Office is the first of its kind to oper-
ate on a hospital campus in Utah. The branch will cater to
doctors and their practices by offering concierge services
in an upscale office environment that provides full-service
banking without traditional teller windows. Amy McGee, a
Private Banking relationship manager who will direct the
Zions+Med Office, and her team specialize in serving those
in the medical profession and will assist clients with per-
sonal and business banking needs—ranging from Private
Banking services and financial planning to medical practice
financing and Treasury Management.

HOW WELL DO
CUSTOMERS?

LEARN MORE TODAY!
a800.272.4653
WWW.FPS-GOLD.COM
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YOU KNOW YOUR

‘GOLD* HAS ALWAYS BEEN
A SYMBOL OF QUALITY.

CORE DATA PROCESSING

RELATIONSHIP BANKING
ACCOUNTING

BrRAMNOCH AUTOMATICN

LoAaN ORIGIMNATION

INTERMET BANEING

BS5A COMPLIAMCE

CHECK 21
IMAGED STATEMENTS
DOCUMENT IMAGING
Lockeox PROCESSING

MERCHANT CAPTURE

ATM SERVICES

INDUSTRIAL BAMNKING

FES GOLD




EVENTS & EDUCATION

2009 Ag Outlook

he Utah Bankers Association’s 2009 Ag Outlook, held in
conjunction with Utah State University Extension was
held January 29 & 30 in St. George. Over 75 bankers
and producers attended the two-day event, and were

treated to a tour of the Mountain Sunrise Feed Company in ——
s hlinh : John Blanchfield, Director of Brance Hammons, Bank
Beryl, Utah. I—_hghhght_mg the evenF was a presentation by the ABA Center for Agricultural of Utah, Committee Chair,
John Blanchﬂeld, SenIOI’ Vlce PreSIdent Of the ABA Centel’ fOI’ and Rural Banking provided an welcomes attendees.
Agricultural and Rural Banking, providing an update from update frorr]n V(\;as?ingkton during
the Outlook.

Washington. John’s presentation was sponsored by Farmer
Mac. Central to the event were presentations by the Utah State
University Extension providing updates on various commodi-
ties and the economic outlook for the farming industry. Jim
Robb, Director of the Livestock Marketing Information Center
in Colorado presented an outlook for Dairy, Beef and Sheep.

Members of the committee included Brance Hammons,
Bank of Utah (Committee Chair); David Alexander, First
National Bank of Morgan; Kip Bowler, The Village Bank; Greg
Christensen, Bank of American Fork; Darren Cole, Cache Valley
Bank; Joan Evans, KeyBank; Dillon Feuz, Utah State Univer-
sity; Barry Fitzgerald, Wells Fargo; Cynthia Johnson, Lewiston
State Bank; Robert Taylor, Zions First National Bank; Boyd
Warren, Capital Community Bank; Craig White, Utah Indepen- Jim Robb, Lyle Holmgren, Dillon Feuz
dent Bank; and Dorene Cheney, Utah Bankers Association.

e
Jim Robb, Director of the Livestock

Dillon Feuz from Utah State

University discussed corn, hay and Marketing Information Center in
other feed grains. He also served Colorado, presented an outlook
on the conference committee. for Dairy, Beef, and Sheep. Conference attendees enjoy networking during 2009 Ag Outlook.
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EVENTS & EDUCATION

2Nnd Annual

Hall of Fame Luncheon

he 2nd Annual Utah Bankers Hall of Fame Luncheon the banking industry. This year’s honorees were Don B. Allen,
was held on Wednesday, February 25, at the Rice Eccles Attorney, Ray Quinney & Nebeker and Senior Counsel to the
Tower on the University of Utah Campus. Over 70 Legacy UBA for many years; Angus Belliston, Sr. Vice President, Zions
and active bankers attended to network and get reac- Bank; and Dale O. Gunther, Director, Bank of American Fork,
quainted. Coach Kyle Whittingham, celebrated University of UBA Chairman 2001/02 and UBA'’s Distinguished Banker in
Utah football coach, was a special guest. The Hall of Fame cel- 2006. Each year, banks nominate retired bankers, board mem-

ebrates individuals who have made a significant contribution to bers and industry partners for recognition at the annual event.

Howard Headlee (left) and LeeAnne Linderman (far right) with this year’s Matt Packard, Central Bank, Mike Pazzi, Wells Fargo and Mark Packard,
honorees (left to right) Angus Belliston, Don Allen and Dale Gunther. Central Bank (left to right)

Bob Hatch, Wells Fargo and LeeAnne Linderman, Zions Bank Pat Richards, Wells Fargo, Ray Dardano, UBS Bank, Jim Anderson,
Bank of Utah and Bob Hatch, Wells Fargo
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When you think about banker education, think Utah Bank-
ers Association first. UBA is your AIB Local Training Provider
and offers a comprehensive educational catalog covering every
timely and traditional banking topic. UBA'’s education includes:

Webinar offerings each month*

AIB online, correspondence and eLearning courses

AIB Diplomas and Certificates

Live seminars/workshops on a variety of topics

Conferences—Compliance, Women'’s, Agricultural, Leader-

ship (new this year)

Graduate School of Banking online webinars

ABA Telephone Briefings

BAI Learning & Development online
*This issue is focusing on Webinars.

A webinar is an enhanced telephone seminar. The audio
portion is delivered by speaker phone. You may also view a
corresponding PowerPoint presentation using a PC. No spe-
cial hardware is needed. The program consists of 90 minutes
instruction and 30 minutes live Q&A. Each webinar registra-
tion provides one connection to the webinar, materials and
access to the On-Demand Webinar for 30 days following the
broadcast. You may have unlimited listeners on your connec-
tion by speaker phone and PC. You will receive a PIN, materi-
als and instructions prior to the seminar. For any questions
about these webinars, call 888-262-7701.

On-Demand Webinars are live webinars that have been
recorded and then streamed to your computer to watch at
your convenience. The program can be viewed anytime, 24/7.
You can watch a portion, come back and pick up where you
left off! You may also review the program at will if you need
a refresher. Anyone at your branch may access the program
from a computer using the login and password. When you
purchase an On-Demand Webinar, you have unlimited access
to the program for six months from the date of purchase.

A Webinar Archive is a live webinar that has been re-
corded and streamed to your computer to watch at your conve-
nience. It can be viewed any time, 24/7. Anyone at your branch
may access the program from a computer using the login and
password. When you purchase a webinar archive, you have
unlimited access for six months from the date of purchase.

Transmission, retransmission or republishing of the audio
portion of the seminar is prohibited. Your registration entitles

EVENTS & EDUCATION

you to one connection at one location with permission to copy
materials for participants. Complete one registration per location.
The following webinars are available and you may go to the UBA
website for more information and registration at www.uba.org:

Commercial Working Capital Lines of Credit
Loan Review

Completing the New RESPA Forms

FHA Loans

Developing Procedures for Levies, etc.

Loan Officer Clinic, Part 1

Way to Go: Best Practices for the Frontline
Frequent Mistakes in Lending Compliance
Loan Officer Clinic, Part 2

Director’s, Part 1 — The Board’s Role

Real Estate Loan Documentation

IT Exam Hot Topics, Part 1 — IT Exam Hotspots
Proper Collection of Government Monitoring Information
Director’s, Part 2 — Asset Quality

IT Exam Hot Topics, Part 2 — Vendor Management
Gathering SAR Information

Business Entities for Lenders

IT Exam Hot Topics, Part 3 — Remote Access
Director’s, Part 3 — Success Indicators

IT Exam Hot Topics, Part 4 — Incident Response
Flood Insurance

1.866.268.1330

URITTY

ATM Tech Services
Cash in Transit
Banking Equipment
Transaction Processing
ATM Sales
Bank Security
Armored Transport
VAT Systems

I
INSURED & BONDED
WINCOR

< " DIEBOLD
www.cmatm.com o oy

Nautilus

Speak to our
service consultant at
801 855 5274

TRAMNAMN

Licensed
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Looking for a better way to navigate
complex banking problems

through the legal maze?
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T ! e : Prince, Yeates & Geldzahler Phone (801) 524-1000

% _._[' N FTEAI LD Bill Marsden Fax (801) 524-1098
Sound 175 East 400 South, Suite'900 wgm@p!rinceyeates.com
Salt Lake City, Utah 84111 www.princeyeates.com




UBA Assoclate Members

Banclnsure

5005 N. Lincoln Boulevard
Oklahoma City, OK 73105-3324
Tel: (800) 682-1630

Fax: (405) 290-5778

Contact: Brian Tingey

Email: btingey@bancinsure.com

BancSource

PO Box 13429

Salem, OR 97309-1429

Tel: (503) 581-3522

Fax: (503) 581-8714

Contact: Gene Meyer

Email: gmeyer@banc-source.com

Bank Financial Services Group
1412 S Legend Hills Dr., Suite 230
Clearfield, UT 84015-1594

Tel: (877) 525-3034

Fax: (877) 525-2302

Contact: Tom Telford

Email: ttelford@bfsgroup.com

Bank of America

901 Main St.,15th FIr

Dallas, TX 75202-3735

Tel: (214) 209-0628

Fax: (214) 209-0640

Contact: Paul Stranz

Email: paul.stranz@bankofamerica.com

Bankers’ Bank of the West
1099 18th St., Suite 2700
Denver, CO 80202-1927

Tel: (303) 291-3700

Fax: (303) 291-3710

Contact: Carl Gebhardt

Email: cgebhardt@bbwest.com

BMA Management Support Corp.

2151 South 3600 West

West Valley City, UT 84119-1121
Tel: (801)978-0200

Fax: (801) 974-5409

Contact: Gary Matern

Email: gmatern@bmacorp.com

Brinks, Inc.

1070 West Parkway

Salt Lake City, UT 84119-1504

Tel: (801) 978-9420

Fax: (801) 978-9424

Contact: Jack Gardner

Email: jack.gardner@brinksinc.com

Callister, Nebeker & McCullough
10 E South Temple, Ste 900

Salt Lake City, UT 84133-1115

Tel: (801) 530-7300

Fax: (801) 364-9127

Contact: W. Jeffrey Fillmore

Email: JFillmore@cnmlaw.com

CashMan Services

568 E 1700 S, #6
American Fork, UT 84003
Tel: (801) 855-5274
Contact: Aaron Hoopes
Email: aaron@cmatm.com

Chapman and Cutler, LLP
201 S Main, Ste 2000

Salt Lake City, UT 84111-2298
Tel: (801) 320-6743

Fax: (801) 359-8256

Contact: Stephen M. Tumblin
Email: tumblin@chapman.com

UBA PRODUCTS & SERVICES

Clark Consulting

200 Camino Aguajito

Monterey, CA 93940-3372

Tel: (831) 373-4614

Fax: (831) 372-3789

Contact: Clark Struve

Email: clark.struve@clarkconsulting.com

Consonus

2282 S. Presidents Drive, Ste B
Salt Lake City, UT 84120

Tel: (801) 617-2980

Fax: (801) 617-2998

Contact: Kelly Sawyer

Email: ksawyer@consonus.com

Corrigan & Company

322 N Nopal St

Santa Barbara, CA 93103-3225
Tel: (800) 456-3377

Fax: (801) 962-5053

Contact: Michael Corrigan

DCI (Data Center Inc)

22 West 2nd Ave

Hutchinson, KS 67501

Tel: (620) 694-6800

Fax: (620) 695-1150

Contact: Mark Harris

Email: mharris@datacenterinc.com

Deloitte & Touche

299 S Main St, Ste 1900

Salt Lake City, UT 84111-2263
Tel: (801) 328-4706

Fax: (801) 355-7515

Contact: Paul Child

Email: pchild@deloitte.com

Deluxe Financial Services
3660 Victoria Street North
Saint Paul, MN 55126-2906
Tel: (800) 933-2211

Contact: Joyce Short

Email: joyce.short@deluxe.com

101st Annual UBA Convention

June 29-30, 2009

=> Great Speakers
=> Bank Directors Track

Grand America Hotel
Salt Lake City, Utah

=> Networking Opportunities

=> Exhibit Hall

= Outstanding Entertainment

= Social Events

Watch for details arriving at your bank soon.
Visit our website often at www.uba.org for additional information.

Environmental Data Resources, Inc.
440 Wheelers Farms Road

Milford, CT 06461

Tel: (800) 265-2322

Fax: (201) 282-3815

Contact: William Ranaudo

Email: branaudo@edrnet.com

Ernst & Young LLP

178 S. Rio Grande St., Ste 800
Salt Lake City, UT 84101

Tel: (801) 350-3393

Fax: (801) 350-3456

Contact: Robert Wadley
Email: robert.wadley@ey.com

Federal Home Loan Bank of
Seattle

1501 Fourth Ave, Ste 1800
Seattle, WA 98101-1636

Tel: (206) 340-2344

Fax: (206) 340-8711

Contact: Charlie Eiseman

Email: charlese@fhlbsea.com

Fiserv

5018 Cordoniz St. NW
Albuquerque, NM 87120-2051
Tel: (505) 890-8449

Fax: (505) 890-8452

Contact: Rob Durham

Email: rob.durham@fiserv.com

FPS Gold

1525 W. 820 N.

Provo, UT 84601-1342

Tel: (801)429-2126
Contact: Matt DeVisser
Email: mattd@fps-gold.com

I Associate Members
- continued on page 22
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UBA PRODUCTS & SERVICES

I Associate Members
- continued from page 21

George K. Baum & Company
717 17th St., #2500

Denver, CO 80202-3354

Tel: (303)391-5413

Fax: (303) 293-2381

Contact: Michael Pietrafeso
Email: pietrafeso@gkbaum.com

Harland Clark

4867 Harold Gatty Drive

Salt Lake City, UT 84116-2815

Tel: (801)537-1040

Contact: Michael Kelly

Email: Michael.Kelly@harlandclarke.com

Holland & Hart

60 E South Temple, Ste 200
Salt Lake City, UT 84111-1007
Tel: (801) 799-5818

Fax: (801) 799-5700

Contact: Sherilyn Olsen

Email: solsen@hollandhart.com

Jack Henry & Associates
663 W Hwy 60, PO Box 807
Monett, MO 65708-0807
Tel: (417)235-6652

Contact: Jeremy Mercer

Jefferson Wells International

2825 E Cottonwood Pkwy, Ste 500

Salt Lake City, UT 84121-7060

Tel: (801) 924-1103

Contact: Ryan K. Schmidt

Email: ryan.schmidt@jeffersonwells.com

John M. Floyd & Associates
125 N. Burnet Drive

Baytown, TX 77520

Tel: (800) 809-2307

Contact: Jared Cahill

Email: jared.cahill@jmfa.com

Jones Waldo

170 S Main St., Ste 1500

Salt Lake City, UT 84101-1644
Tel: (801) 521-3200

Fax: (801) 328-0537

Contact: George Sutton

Email: gsutton@joneswaldo.com

Loomis

2535 W California Ave

Salt Lake City, UT 84104-4527

Tel: (801) 736-0215

Fax: (801) 736-0220

Contact: Jon Donohoo

Email: jon.donohoo@us.loomis.com

McGladrey & Pullen, LLP
300 S Fourth St., Ste 600

Las Vegas, NV 89101-6017

Tel: (702) 759-4008

Fax: (702) 759-4063

Contact: Todd Sorenson

Email: Todd.Sorenson@rsmi.com

Moss Adams, LLP

601 W Riverside Ave, St 1800
Spokane, WA 99201

Tel: (509) 747-2600

Fax: (509) 624-5129

Contact: Jason Munn

Email: Jason.Munn@mossadams.com

Mountain West Small Business
Finance

2595 E 3300 S

Salt Lake City, UT 84109-2727

Tel: (801) 474-3232

Fax: (801) 493-0111

Contact: Steve Suite

Email: steve@mwsbf.com

Pacific Coast Bankers’ Bank
340 Pine Street, Suite 401

San Francisco, CA 94104-3238
Tel: 801-280-3147

Fax: (801) 282-2703

Contact: Paul Williams

Email: pwilliams@pcbb.com

Premier Data Corporation
2182 S West Temple

Salt Lake City, UT 84115-2531
Tel: (801) 521-3282

Fax: (801) 521-1846

Contact: Ed Cameron

Email: ecameron@pdatacorp.com

PriceWaterhouseCoopers
201 S Main St, Suite 900

Salt Lake City, UT 84111-2207
Tel: (801) 531-9666

Fax: (801) 933-8106

Contact: Ryan Dent

Email: ryan.j.dent@us.pwc.com

Prince, Yeates & Geldzahler
175 East 400 South, Suite 900
Salt Lake City, UT 84111

Tel: (801) 524-1000

Fax: (801) 524-1098

Contact: William Marsden
Email: wgm@princeyeates.com

Ray Quinney & Nebeker
36 S State Street, Ste 1400
Salt Lake City, UT 84111-1451
Tel: (801) 532-1500

Fax: (801) 532-7543
Contact: Kevin Glade

Email: kglade@rgn.com

Richards Brandt Miller & Nelson
299 S Main Street, 15th Floor

Salt Lake City, UT 84111-1919

Tel: (801) 531-2000

Fax: (801) 532-5506

Contact: Wayne Bennett

Email: wayne-bennett@rbmn.com

SecureWorks

One Concourse Pkwy, Ste 500
Atlanta, GA 30328

Tel: (404) 486-4408

Contact: Michael Bockenek

Email: mbockenek@secureworks.com

Sandy, UT

2009 UBA Women In
Banking Conference

April 29, 2009

South Towne Expo Center

To Register Online or for additional information, please visit our website at www.uba.org!
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Simpson & Company, CPAs
1111 E Brickyard Road, Ste 112
Salt Lake City, UT 84106-2592
Tel: (801) 484-5206

Fax: (801) 484-5478

Contact: Richard McRae

Email: rmcrae@simpson-co.com

Snell & Wilmer, LLP

15 W South Temple, Ste 1200

Salt Lake City, UT 84101-1547
Tel: (801) 257-1900

Fax: (801) 257-1800

Contact: Brian Cunningham
Email: bcunningham@swlaw.com

Squire & Company, PC
1329 S800 E

Orem, UT 84097-7737
Tel: (801) 225-6900

Fax: (801) 226-7739
Contact: Michael Beach
Email: mikeb@squire.com

Travelers

6060 S Willow Drive
Greenwood Village, CO 80111
Tel: (720) 200-8275

Fax: (720) 200-8325

Contact: Mike Saccone

Email: msaccone@travelers.com

Utah Interactive

30 E Broadway, Ste 300

Salt Lake City, UT 84111-2262
Tel: (801) 903-8428

Fax: (801) 983-0282

Contact: Sara Watts

Email: sara@utahinteractive.org

Vancott Law Firm

36 South State Street, Suite 1900
Salt Lake City, UT 84111-1478
Tel: (801) 532-3333

Fax: (801) 534-0058

Contact: Michael O'Brien

Email: mobrien@vancott.com
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j) Bm moving your bank forward
Vo

Banking Systems

the bma advantage

Reliability - BankRite, BMA's core sulte of products, is a fully integrated, Windows-based
systemn known for its dependability, ease of use and regulatory compliance. Its central

customer information file holds all custamer information in one place providing naviga-
tional ease.

Superior Service - Our customer service commitment begins with thorough conversion
strategies and training and continues through to dally customer suppart from account

executives assigned specifically to your bank. Our full team has expertise in banking,
programming, customer service and compliance that is unparalleled.

Flexibility - Cur size and longevity contribute to a culture that is driven by customiza-
tion and adaptability, We listen to you and provide an environment where your

opinions and needs are valued. Where else can you have access to all levels of
management?

Continuous Improvement - BMA's culture of continuous improvement has lead to
early implementation in Internet banking, Check 21 technology, real-time backup,
imaged products and ATM innovation. We focus our efforts 1o keep you abreast of
technological change so you can focus yours on banking,

Affordability — Qur goal is to provide you with the best possible solutions at the
best possible price. Our efficient practices and operations allow us to maintain our
reputation as one of the most affordable banking solutions in the marketplace.

BMA has provided banking software and processing solutions to financial
institutions of all sizes for aver fifty years. Our fully integrated core product
suite operates in a Windows environment and is one of the most reliable,
user-friendly, cost effective solutions in the marketplace. And our back room,
with its full range of processing services, allows you to focus on the front room
of your bank. Qur reliable, affordable products combined with our culture of
superior customer service, adaptability and continuous improvement are the
solutions you need to move your bank forward.,

Contact us at 801.978.0200 or visit our website for more information on how
our solutions can help you.

Utah Bankers Association

PRSRT STD
185 South State Street, Suite 201 us. EZ’%TAGE
Salt Lake City, UT 84111

SALT LAKE CITY, UT
PERMIT NO. 6699
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